"Free Enterprise Resists Monopoly"
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States Food Distributors Celebrate 'Grocers Week

More th 0 food, st d ket
sl il Sk
year being conducted [t:eb Iq3a Paig

onsor he even e Associated Food
Dea ers. ofm h f &D? th ﬁ) (i(grstrrbutron
assoclatign w |c esents so rﬂbers
argun A e state, T e annua 0 ser ance will see
;fn ependent grocers and supefmar et opﬁratgrs
eatEre mone -saving special Sales during ‘the big

week-long celebration.
mt.“e”t% E‘ét tt.'?t {5 oo D heas%t?t%t th
asr ealth and nuytrition

because r nt
;PO ave shown that areBé dd ercfnt ?? ta

tron IS eating p |-balance

er, we
ds and INners. P

“There is, simply no reason why people of this,
the most a?fluePP Xatr non earéh )arg pgrmrtte
e rrve themselves (ﬁ brr])ro er iets a d nutrrtrous

Ianne round the four b | rous
Deelh AQ IS exec |vepd|

accord ng to Edwar
rector.
Al B L o A
trnaﬁ ddd) and cereals. Pouttry

Irha onM t(on with, the annual ohservance Gov.

Iken ha |ssued Specia n,
as have. mayors and% ffac eﬁs rn af[th
state, cities"and the dealers.

In addition to the specral sale (s t]the retarlblevel
ﬁevera 00 ufacturers and allied distri utors
aveasog nne Eo fie-in with the seventh annua
grocers wee ration.

ichigan’s sH ermarket . qperators and inde-
endent rocers ve an egvra greco}rd IH serving
estatesc rs sal X ave con-
sistent ered the best r())ossrbl(e rnr ducts and
services at the owest price for Tood than anywhere
eIse In the natron

“Now that’s the true spirit of the free entg
prise system In action. We hope It |s appreciate

Unfo td]natel he continued, only a small se]g
ment of those residing In the state are aware of t
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fine track record of S|
tribution sgstem in |ch

He attributed  lower f% grrce to. the fierce
comgetrtron W |cn exIsts en the In gen d d
erchants and the su ermar et chains. e
é durrnﬁ |anatronar ﬁeno g as we have. now
merchants ar% r(] g crrtrcrzed

or |9her prices, Decause foo IS @ Dasfc necessr

Ice increases are more noticeable, as co
pare with non-food items.

ven $o, .food nnceﬁ do not mcrease nearly as

o as prices, of. other_goods and s vre zas
%rances an furnrture for exam

main reason thrsb ec ntends

to the o(rn#]etrtrve factor etween stores, and
cause fo chants are reluctant to pass on neh]/
INCreases, Sp errrp to ‘absorb the cost throug
Increased sales vo

The food $S0Ci tron execytive did admrt) hat
Phase | resident Nixon’s econormc sta
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prrce 'increases.

Food |str|butors at ap levels of the distributio
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ANNUAL PRESIDENT'S MESSAGE

The Food Dealer « February, 1972

ALLEN VERBRUGGE
AFD President

AFD Sets Out To Improve Communications

By ALLEN VERBRUGGE

dS q]marks the celebratlon of the 58th
blrt a the Assomated Food De?Iers —and |

to report all 13 om%\qel and we are
rOWI even stron ef, few inembers

om i m gour total mem-
ersnip we over2 00"in" numbers

QOurs is really a |mpor‘;ant industry. Even we
who earn our “livelihood it sometimes
grone to take It or gante F?r example t
nnTaI [0S retaL store Sl I r}/hch|gan
totals some E36 |II|on natiopally, %he ure |s
something | billion, of abolit $20
billion of that accounts for mstltutlonal f00

Le., restaurants, schools, hospitals, etc.
weltt%oktﬁFDs 200 Ewembers annE and mul-

il

sales

en%nv\er? Sé)loyeeseo megnr
S0NS ﬁarmng Ewvmg C‘row o”é |n st r;P
and that’s only part”or the total gure

In rfwewm% the assues of tpe ast year oy two,

%%\{ﬁlr%o co[ne e q 9 Rro%ecé()pegesa“ar?d
Stearq]tdare%on%mc&)abl |zbat| rﬁmg am and reg\;v
O!]ve yreeze n“ afS ect us |nd|V|dugﬁy and conec

There is no doubt that these issues will remain
in tne forePront during 12573

During my term as president, | am planning to

tfepu AFD’ mvolvement in all Pur varlou areaﬁ
onsibi X especiall ey Ieg!) ation, wWor
overnmental agencies ureaus. oo often
t |n occur sim r)f< ecauset ere |51 Pmmumca
tion 0 all

closer with all legislators,
we caﬂ Relp close tha gap. ’

We will also contmue our close working relatjon
hlps with t‘] smdusl&g/grou S asq %E%
3}e various okers soclat ohs chambers
Of commerce, ec

r]future colurgn appearing in The Food Dealer,
arlous, programs. so as. {0

an to ex %
| erjﬁ qround on”the . issues %he
oar |rectors s working on in your be

Ofwer[w) g@(gcuc“ntnwed ded|ca lon and Ieadershdo

ance &Bdl assistance re?t%{” d %&a%end aEe ESI
1l ennett rvey (1 erg d
eich, ["am contigent

cottl, Don LaRose anga asy a
the aisomatlon will a X erve our industry as an
rticu the various communities

Sighouc e

For now, in conclusw Iet e say that it is an

onor to serv SI ent the AFD. YOU can
€ sur%t at O every}h ossible. to COﬂ
Iﬂ e the forwa progiress 0 ssoua jon, and

eujsfg \ﬂl]o%tfe

YOB e%SgSﬂsfance OWever,



DILL DINNER



HAMTOWN

Prepared Foods

TOP ROW:
HAMTOWN'S GARDEN BEAN SALAD

Packed 12 16 oz. per case, also 6 2 gal. per case. Shelf life indefinite
with proper rotation. Refrigeration not necessary. Contents: Green and
yellow string beans, lima and kidney beans, onions, chi chi peas,

HAMTOWN'S " RRAUT“SALAD DELIGHT

Packed same as above. Contents: Kraut, onions, celery, red and green
| peppers, sugar, vinegar, and spices.
HAMTOWN'S KIDNEY "BEAN SALAD

Packed same as above. Contents: Fancy red kidney beans, celery,

| onions, red & green peppers, sugar, vinegar, & spices.
HAMTOWN'S SWEET BEAN SALAD
Packed same as above: Contents: Beans, garbanzo peas, celery, onions,
red & green peppers, sugar, vinegar, & spices.

MIDDLE ROW:
HAMTOWN'S DILL TOMATOES

Packed 12 16 oz. per case. No refrigeration required. Contents: Kosher
style_with fresh dill |?zarlic vinegar and sEices.

HAMTOWN'S 'DELUX KRAUT DINNER

Packed 12 16 oz. per case, also 6 1% gal. per case. Shelf life indefinite
with proper rotation. Contents: Sweet & sour cabbage, potatoes, peas,
seasoning

HAMTOWN'S ERESH® DELTCATESSEN DILLS

Packed 12 16 oz. & 12 32 oz. per case. Sliced & Whole. Must be
erated. Contents: Pickles, dill |\ﬂarlic & spices.

HAMTOWN'S  ERESH " MUSHROOM SALAD

Packed 12 16 oz. and 6 2 gal. per case. Shelf life indefinite, no
refrigeration necessary. Contents: Fresh mushrooms, garden beans,
onions, chi chi peas, vinegar, spices.

BOTTOM ROW:
HAMTOWN'S BEET SOUP

Contents: Beets, cabbage, vinegar, seasoning. Packed 12 16 oz. &
| 12 32 oz. & 6 > gal._per case.
HAMTOWN'S CABBAGE SOUP
Packed same as above. Contents: Sweet & Sour cabbage, potatoes,
matoes, carrots, onions & spices.

HAMTOWN'S DUCK " sOUR

Packed same as above. Contents: Noodles, Prunes, Raisins, Peaches,
ood Vinegﬁi & Meat stoc

HAMTOWN'S "MUSHROOM “BARLEY soup

Packed same as above. Contents: Fresh Mushrooms, Barley, Carrots,
Onions, Tomatoes, Meat stock and spices.
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ED DEER

OFF THE DEEB END

Even-Handedness

| believe the time has. conl)e to brmg gbout mor even- F\andegness
from . overn enta rotec jon bureaus, and quit public trai a 51
cusa} ns in t e] g] 1a_con ernm% companies an individuals unuI
proor or ewdence een found to justity actions,

In this era of c%nsumher prote(itmn zealous government wor ers and
bureaus abre ou]t {0, the com amlgg copu er %oup that the X}are
nI I]O af |s not sald or rinted “publi 3/ IS that there are an}/jl
alse. alarms which are %u pensive In many cases, and can put
egltlmate company out usmess

There is the “witch hunt” which is deugned 10 motjv 8
thou?ht comp Igte with ews conferenges Ub|IC accusations an#

0oder speeches. Xa IS 1S the cUrrent mvestigation of our
gerea? m%lustry an ?1 rEp(feral LFrade ommission. J

2—Then there is he scare tactics and sepsationalism used WhICh
uae és a te havm maﬁl beeﬂ rove ?
Egoen ra re d;{nssae es mcue
6’ siness; and 5 and t |asco co cern-
F e¥ 0 not m er
ect the public welfare. Tt was the I| It |vnto |vantw
e SR L el
3—Finally, there arg the false aIarms W |ch received so much p

will puts one out o pusiness.. Or, some food In |end; orlpresfer
(P le oa exarg
Fut t e com o outq InIstratign é on Vivant. Soups, which
rgdu%(t:sag]r%eountf Ot%ﬁjntg e ago eans, shou 3 e to (h
Bgrtmn o? ﬁan¥otal H?(I)%Scstse\p/)?gduce ta%‘nrm ach e sma
r
gy e et G
the recept case mvo vin

@ulc }/ISSUG not ce to the news me la ﬁ certain batg?]pof roer
as either tainte msouous Late[I tests owever, proved w ere the

products were perfecty safe after a

erha s |f gevernment galﬁj for the_loss of produqts Hglled from
e ouse Hw( Vs, é)r mongy from an agep s hudget, there
wou F thood someone would"be put out™of business, or sen-
sationalism ythe agency.
The point is that a little more thoroueqh investi %uon of. suspect
cases and even-han e ness, rather tgan scaré tactics and sensationalism
IS not only expected but deserved by our industry.

war
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It's the best dressed displays
that have to be rebunt the most.

.. When you de?orate your displays with br| t, warm,
interesting point 0 E H:hase mat ne?‘ go\%lr Eo e takes on selling
disp e sl s st el e cSLPs%S'a'ers
recog |ze he (#Fero exce{ P Inue t ?1

your ispl ey Mempngg%ourcustorﬁgrsg?‘out du[o%u\ y pro uct%se”

er ac Ime time networks an
|n the Iea m&natlgn a[§| —and In newspaJJers
rrharrw eé you onte representative and
ask him about dressing'up your displays.
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DUE BY 1980

Vast Changes Predicted in American Lifestyle

Marketing analysts predict vast changes in the ber of families may haye multiple homes — a
||festyfes og Am rrcanE % fCre 1&80 ! ear rouant]ome | ace, g Bmmer or winter

i The ATgegbc %%ut)ant(rjonB\lrjrrtrllthgohgrtneueo to rg \ﬁ woo Ssgrrngo the e[%(e an(P a cabin or lodge In the
P%g ?]Iowert an In the past, and may u[tr?nate Wrt the Wrng r?obrhty of our opuI tron and
ap roac 2610 with the asr 0

not
o rthh“e'eat"’t‘ m't Wil a'§ Clipnge. The popu: “P“httt%a\“pos%'ersstéﬁ Stﬁ ) o6 f tett% s'QV %@g‘tte‘
25 percent In thr ecad hethere Wﬁfl Pe a de-  the Increase In multép es the ecaa1 Hta |
regse In the number ote ct/tv oren between five and see ?n Increase In 5 nted ap artments whic rK)t

bl e Pl
The country’s affluence will continue to mcrease [) Feased nstead of purchased to avorrrt] el

ima tellt B S ohhhtorﬁer%ert"nh i vaevre ship niesment

Byr iy rcome W||'0rﬂ|% Opercen Move ent.fo the suburbs is e to_continue
Ay a”rtt.h'tS%rrﬁ%mﬁﬁeeers il

Families with incomes of $10000 or more per  [EMAIM relatveN - constant [athér acling,
ear neartp ¢ from ahout 0 etﬁrr pto Qg{)tu ereeaérse ef Certrt]{n%foperat h)i requrrﬁhon¥
%tr)e%Ut\/v erCemtesmo;( less ttrr]ah e$§ gzl il dec oercen Snoaged in manu aotur dr
trom ahout ) percent fo about 17 percent In {he egeperce I service trades an g%fo essrons

A the VQW o\Bt”nrstrtc elieve t att the

I e A Bl g T W 9 5 b
Pollution control. will undoubtedly hay dvahced

gu[ggterronorheto B }(ﬂ%% Cho‘i{d ‘ﬁt é“ [’ %E% to the_point where it afqe%t errcan
ear ost sc 00 siness oPeratrons overnment ev S Wi

ears In |n two
e more stringent in protecting t e envrronment
r rh'e tradﬁronafeimdox necessarry me 0 ege A wider %cc(eptance of n trrtl(fréall adec%rate

| ht pow, the rate of increase in college en-  amin enriched, instant Dree reat(
0 me owl hrle that ofaenroq me tgtn \o- SNacks 15, exﬁf (P § consumer ”0W

t 15 s
an nutritio vrta In. necessities ncreases
at

creasing. Just as w see the ek in
8 % roun X %hod Boaesglte T[:L trfr%Cet etrwa)ét‘he omema ersﬁreay be

Industry, we ma ?oseaye
8ranhrou0rhor{]r%n?t/rerralic o Wﬂ Continug 0 acdwr ovidin t{erentorrrr]r% rrfr(e)r %r?tlay

chme kor na ent members gt the 9am|y at the sa

Wh ether industry.. oes to a ourd Fieal.

eaCrzrjmrnrr?rthaesr CO etTrtI tran%%u o aIa ere V\rnttl This will._not he too onerous, however, because
Fmos ta 8 %Irn o r?rscretronar mcome Vt[ his hncreased érsclretronar Income wﬂP permit ner to
eans#) ogpe will” have .more mo %to spend s ave all atest a ||artg:es mcludrnﬁ a_micro-
ez F oo]e and.more time i which fo spend It~ Wave oyen. SSHSnt in. the krt(‘h q 8ontmue

ther indicages an Increase in travel, to shrink, as foo applrance technology advances

at home Iand abroad, with a virtual eIrmrnatron o Medical service 8“v9 w,thm reach. Of% F
provinclalism come groups, combined Wit r.nutrit
Recreatronal actrwty and outdogr livin shoulg |ve ug? er, sftronger %nd heaJ der chi 8ren wrh
Increase, ang with an rn%rease In campers an 11 Yr past childhood diseases perman-
trailers. With”spreading affluence, a larger num- entIy eliminated.
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SC h afe rIS Brought to you in Michigan by
SCHAFER BAKERIES. INC



a complete, computerized
Inventory control program

WAREHOUSE.

CSA helps to take the guesswork out of in-
ventory control. You re better able to judge
which ready-to-eat cereal products to buy
what case and package sizes to stock. CSA
helps to eliminate out-of-stocks, over-stocks,
and shows you how to maximize customer sat-
isfaction with YOUI cereal sections.

CSA is a comprehensive,'customized, com-
puter analysis of your operation. It provides you
with:

e COMPUTERIZED SALES ANALYSIS that

..TO SUPERMARKET

ranks products by your sales for easy product
mix evaluation. Case pack change recommen-
dations are made, based on average sales per
store, per week.

. COMPUTERIZED SPACE ALLOCATION
using sales analysis figures and the shelf
dimensions of YOUI' cereal departments. It al-
locates inventory to shelf space in terms of
days' supply utilizes all usable shelf space.

Your Kellogg Representative will be glad to
explain CSA to you in detail.

puts MORE PROFITS in your cereal sections.

® Kellogg Company © 1971 by Kellogg Company
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FRESH
NUTS

A complete line of the freshest nuts.
Huge variety, salted and cooking
variety right at the shoppers
fingertips. Quality Value. Fast service
to you. Customers will be back for
more, you'll be back for more. They're
the perfect go-togethers with our
favorite soft drinks (opposite page).
Hint: we re all in business together

KAR-NUT

PRODUCTS COMPANY
PHONE. JO. 4-6960
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Verbrugge New AFD President

len Ver e a fhird generati n nage of
VAb n)rr%et rossePaint een Irct
res nto f\ssocrated orf eale AeF

te retar rgc IS as ocratron rc to ay reprg
sents over 2,200 members in Michigan.

H succeeds William Bennett, head o{ uik-Pik
Stores, a 34-S Aore convenr?ne store
charn who Was eIecte a trustee of the assocratron

Parve L. Weisher Xf hatham Super Markets,
a former president o v¥as eIece ’\ﬁrrman
f the asocratrons boar drrectors rchae
lancottl 0 Food Center Mafrk ts In Utica
area, was elected chairman of the organrzatrons
executive commiftee.

J. Omer.Gagne, president of People’s Super Mar
Feagsnoﬁgntracgwaspeﬁecterq VICe-president %? tra%]
Ra mond Martyniak, of Ra){s Pere Meats, in
{ and outhgate, was eecte vice-president
rcatrons and” public relations.

PhrI Lauri, of Laurl Bros. SuPer Market, Det[]ort
was elected vice-president of R e rams, after hav-
rngE served four ears as an trustee.

Fwar Acho of J-A Sup rMara Detrort Was

e ecte treasurer hre éiwda eeb, was . re-
ected secretary e food dealers association.

The ﬁssoﬁ]ratron aIso elected seven new directors
for 1 ey are:

oparlalc FeIrce head of Felice’s Quality Market,
Bonald Harrington, Meat-N-Place, St. Clair
Igtugene Matti, Town Square Super Market, De-
all rafa Bi er er Market, Detrort
(M4 g]araér IS a ?cgr 9 Irgctor, H
store %Fstro&e durrn r ? riot, an was
H tan reop ne ate [ast ear Ue 10

redg qguesS ﬁ open store)

ﬁa nj BNE els e(rort
. eonard Tag ravra ee Super Markets, De-
(erlgam Welch, HoI dywood SuperMarkets a four-
store oo chain headquartered rn

ro
aYe 0 of rcers an drre tors wh N I{Oorr%anryra%

E)out 1‘r eldO b?reh%l e gsatthteheh V\gﬁel%h %/I ﬁ
assooratro nua élr ce:r e r
e iy 020 T
Wt P(}ﬁe state’s 9d008 rnt frrr]rerghanttsth
G DL i e D
thoemgffa?ro persons are_expected to be on han or
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SOFT
DRINKS

Squirt the premium quality soft
drink made from the juice of fresh
sun-ripened grapefruit with no
artificial flavor Hires the most
famous name in root beer since
1876. Nesbitt's made from the
juice of fresh oranges. Your
customers think they’re all great with
our favorite nuts (opposite page).
Hint: we're all in business together

SQUIRT-DETROIT

BOTTLING COMPANY
PHONE: JO. 6-6360
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| TO the — ateS a»\] Cabramlo ns on ,oux

%ﬁ}% ' HER I A Message

ll THS)ST&’( s A e (Eflﬂg record A from
\\ ne)(t%ewars' amwcce;gfiﬂ gy vention m May0r GrlbbS

\ Oest wishes for

\ (L. L

H errud

Heritage in fine meats

T h e Frederick-H e rrud S to ry

Two great names merge to bring Michigan a top line of meat specialties. Frederick &
Herrud operate four modern, fully automated plants.
Frederick processes almost forty-thousand prime quality porkers weekly. Rapid

transit rushes the product to market to give your customers the freshest pork pos-
sible. And the leanest!

Herrud operates one of the largest and finest luncheon meat plants in the midwest.
The Herrud "oval" is a favorite with millions of housewives.

Now Frederick & Herrud have added Olde Virginie smoked ham. Hickory Host line of

specialty meat products. Also pure pork sausage. Soon bacon will join the array of
F & H top quali[ty meat products.

Freshness makes the difference
FREDERICK & HERRUD. INC,

DETROIT AND GRAND RAPIDS
Congratulations to Michigan Food Dealers. Frederick & Herrud and FDA join in helping Michigan grow.



Man can'tlive by P&G alone.
We know you aren't in business just to sell ~ Tested with teenagers_in 3 high schools—we

ourproducts. found it increased by 67% the number consider-
Anytime W can h you s I so ethrn Ing S\/\Pe rp]arketrng“as a career notjust aé J
e rrer % Sl AT pﬁ‘ror ° y° g MICALISR SRR
Cres —¥hats 80(%1119[ 51 Fgor hot oP fral a throur[r ourB&g]é esman
ow can we h drairvrn\(Ir on our ex- Wanstos r products. But he
errenc? (\{vrth retal ers ertefoun- nowst est way to ur rbusrness IS 10
Ind new tools o fac our problems. our

el
¥rd we test t ese toolﬁer ew ?st anﬁ new pXle nows ou can't live by P&G alone.

e iabl of mplos e

one ear It caﬂ cost yorrlmore e(fln S¥1 \iefrl :

deyeloped-a film, call hats In
For Me to g ou recrurC Letter emp!< £es Proc’[?ff?‘ﬁ‘?‘mql‘%
and motivate them to stay in”supermarketing.



Memo from Faygo

by
MORTON FEIGENSON
President
Fa 0 is ma le eIand ‘Red Pop Co
} seR/e qg& or ehn whoseJ ? LHWP str back round
Em Sal-f esr ent 0 %gﬂgrrcan eaway
0ds, ed erﬁ ase tho 8 er toa ouﬁ e
The ,observatio owe omtm@p { the C ev land
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Sol R. Borstein, President,
American Seaway Foods Inc.,
Bedford Heights, O.

oscomr he sai shookother into realizing that the
soft dlrrnF§ INES wou have todbe more compe rtrve to Justrgfgtnerr spw
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small as va\ﬁl as%rg accdu?rtsemelxrpne%t%rrts galevgrhtglet%agerssl% HP(P h%

yea. "The  smal grocer dger¥es bern served.” emphasized  Mr,
Borstein.. “We. make rt or rm %aa/.rs own a% ithout
nya srdrzatron romt rg er volumes of business we ith many
of‘Ohio’s lareest supermarket operatars.”

*****

Mr Borstem who soon will be 65-years-young, has no

retrrem p’o T fa rth the food b%srness he said, “is good to me.
I'm too arsake jt, except when I manage to estape Ohio’s
winter weather once inawh r1e K Kk K %
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About The New
AFD Prexy

Allen L Verbrugge is a third  generation
ana%er and owe ﬁ Verbru ?ges Mar] ets,
0ss Pomte At the gesen time, he 1S

the As 00'6191 Food Dealers, MI-
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THE WORLD OF WOLF

CONGRATULATES THE
ASSOCIATED FOOD DEALERS
ON YOUR FIFTY-SIX

I KONSTEL PRODUCTIVE YEARS!

Abner A. Wolf., Inc. is on the move! What we can do for you is so far ahead of its time that
we just can’t help bragging some!

Sure, we sell groceries, and we do it better than anyone else, just as we've been doing for
years. But now there’'s a NEW Wolf! A professional Wolf. With a spirit that says, "What can we
do for you", and not, "What can you do for us".

In the past three years, we've made major changes to bring you tomorrow today. Our
giant 38 million dollar distribution center in Livonia, the largest under one roof in the world,
is operating virtually problem free.

What else is new? How about these examples?
A total meat program including fresh meat by the box - Meats produced by our
own fabricating facility.

The most modern milk, ice cream and dairy plant in the world.

Our own bakery with continuous mix breads, cakes and pastries that make a
complete program.

A modern data processing center and a case-labeling system.

Produce brought to you from all over the world and distributed through our
modern facility.

A potato chip plant, producing one of the nation’s finest chips, which you can
sell at discount prices, and still make big profits!

Three distinct Non-Food Programs.

A store employee training program for everone from Bag Boys to Meat
Department Heads.

Professional, computerized, site-selection systems, for helping you put your money
in the right places - in new sites or major and minor remodels.

Pre-Planned Merchandising Packages including Advertising and Promotion Plans.

We could go on. But to hear the whole story, as to what we can do for you...
why not pick up the phone - we’ll be there to see you today - tonight -
tomorrow - whenever you say!

When we can give you so much, shouldn't Wolf be your Supplier?

M a b n e r a . w o i f

13901 JOY ROAD 584-0300
DETROITMICHIGAN 48228

« AMERICA’S MOST PROGRESSIVE FOOD DISTRIBUTOR -

SEVEN CONVENIENT CASH & CARRY OUTLETS
DETROIT, EAST DETROIT, LINCOLN PARK, PONTIAC, FLINT, SAGINAW AND TOLEDO, OHIO
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Meet Your New Officers

Allen Verbrugﬁkt Harvey L. Weisberg J. Omer Ga ne
S

Verbrugge's, Super . Chatham Super Mkts. People's S
Bresmen Chairman of the Board Vice- Pre5|dent rade F&elaﬂons
Ray Martyniak Phil Lauri Edward Acho
Prime l\Aeats . Lauyj Bros. ?uplgr MKt. J. A, Super Mkt.
Vice-President. Public Relations Vice President, Programs Treasurer

Aims and objectives of the Associated Food Dealers are
"to improve and better the industry in which we do busi-
ness, constantly offering the consuming public the best
possible products and services at the lowest possible
prices in the American tradition of free enterprise." The
association also represents its members in the cause of
justice and fair play at all levels of government, busingss
and in the community at-large.

Michael Giancotti
Auburn-Qrchard Super MKs,

Chairman, Executlve Committee
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and Directors

Edward Deeb George Bashara, Sr. Louis Geor’\qe Jagl Welch Donald LaRose Phil Saverino
Executive Director Legal Adv|sor Mayfair SuFer kt Hollywood Super MKs. Food Giant Super Mkts. Phil’s_Quality Mkt.
Trustee Trustee Trustee Trustee
Alex Bell idney Bren Laf Allen, Jr. Wilson Boyd S Cos
Village Food Mk, Ken?lm?orﬁySupeer k/lkt. Quik l/!’&n]:O (?nytg;[é[s 3 aXesttseuper ?\/IksJ King Cole SuperyMkts. Ias Super Mk
rustee Trustee Trustee Director Director Director
Fred Lev Gene Mattj
FE|ICE|5 ll;)uaﬂy ?/lkl Hamag)gcgr,ol;lam)ggysmres Shoppln Cenltlz(? Mkts. Lindy’g(_jSupeer ?ths. TownDSequare Mkl. PUb|Iy guper Il/IOkt
Irector Director |§|rector Director Irector Director
i Louis Vescio Tom Violant
R e‘r]r?/rsryFoF())er?I}IlSkl Big SDa}Ilm garafa, Rs%XHdSersowgers IJ abléd J arqlmla Vescio Super MKis. Hol?da Su;())era MEI.
Director Tglrec 8 Director irector

Photos Not Available:

JACOB GRANT, Farmer Grant’s Market
GEORGE JERRY, C. Jerry’s Super Markets
DAJNAIE/ILESKgEKE%FEYDaPnn%SdSUPeACI Mkarkets
eabody’s Market
Hol V\Illilil)(z)lﬂttper ﬁkts. Impe\]r?arl%uZI%)OOMkt. DOMBHﬁrﬂngton y

Director Irector
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Freeze's Phase Il And The Food Indust?/
y aware o

The two most recent Consumer particularly those that affect food
Price |ndexes have demonstrated prrc%
that Phase | of the %overnments ? food industr Bledﬂed 0]
Economrc Séabrlrzatr n Program com with the r urr ments of
reall worke Busrnefsmen com- Pase ||, Because toodmen eaI
led” with Fhe regulations ‘and daily with Tife’s necessities,
rices were held down, hags more_than an
Now we are in Phase II and our ne smen. the In u?ytrz/ IS aware
industry e ver% real commun- the crippli ? ts inflation
rcatron Pro ems Dbecause of the has had on every segment of our
complexity of the requirements. society Because we know that

CONGRATULATIONS

to the Assqciated Food Dealers
on your Noth birthday ...
from the "Big M"

McMAHON &VICDONALD, INC.
+« L EADING MERCHANDISING SPECIALISTS with cometete retail wholesale institutional and chain coverage ¢

Mier dusty,

other’ busi-
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erage net profit'in 1 mezs ac

%OFS:H%QHS Ua}/iec % al Of

wha atigna Z hve ﬁars
ro Its In sUperma
he Mrdwest IS less than the
S average

Third, m tro olitan Der} it food
Brrces )r memé)er ée were
XJQ r(},\ags ug(hs 'ncP ase {or the

or the same

Fourth while tge cost of food
was rncrdeasrﬂg % pe[]sonal In-
come.and Infldtion of other Items
&ﬁ rrrrrnr“rarm fol Iore 1&

eek magazine . féni%
oerso al 1 come rn Ichigan A

naqs %e JnoHrgher t Ct&% Pg

an the same
mant

I1th, th/e pergenta f. dis os
em om ent on rs
own some
Amerrcan amr s rs os e rn
come  Was spen . Five
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(C Continued on Page 42)
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Just watch our smoke In 1972!

This year we're going all-out to make Farmer Peet's
the fastest moving brand in your meat case! Sure Farmer Peet's Federally
Inspected Meats are perennial best-sellers.

But 1972 will be a landmark year in sales of our products for
Farmer Peet's dealers everywhere in Michigan. Our smoked hams and
bacons. Our franks and sausages. And our entire high-profit line
of packaged luncheon meats.

They'll all be selling fast because we're pushing them with aforceful commercial
schedule in daily 12:00 Noon newscasts on WJR, Detroit; bright, new
TV spots blanketing outstate Michigan on 7 key stations;
living color, full-page Spectacolor display ads in 8 top newspapers,
plus 2-color display ads in 10 newspapers, going into homes
of millions of families throughout Michigan, at prime meat-selling times of the year.
And — adding even more fuel to
this hot promotion package — are dominating 4-color, full-page ads in
LIFE Magazine, our continuing highway billboard coverage, summer
seasonal radio commercials on 6 hand-picked stations, plus
our annual, all-media Farmer Peet's Sweepstakes promotion.

Mix the power of the Farmer Peet name with the hard-hitting
impact of our advertising and sales promotion efforts, and you
have a sure-fire combination to smoke out more profits at the
point of purchase.
Yours!

All Farmer Peet's products are processed under U S Government supervision

Tanner
PEET PACKING COMPANY Teels

PLANTS: « CHESANING « BAY CITY « GRAND RAPIDS

BRANCHES: « CADILLAC =+ FLINT « GAYLORD + JACKSON < LANSING =« YPSILANTI



Continental Food Brokerage Co
MEMO

Things to do Wednesda\



it's all in a day’s w ork
fo ra

C ontine ntal m an

At 8 A.M. he’s tracing a rush delivery to a new
account. At 9 he’s helping a customer plan a new
promotion. At 10 he’s talking over a Stock Out
Control Report with a chain operator. Eleven o’clock
a New business contact, then more customer service.
One thing’s for sure—when you've got a Continental
Man working for you, everybody’s work just
naturally becomes a little easier. And we haven't
even mentioned that he represents some of the finest,
fastest moving lines of food products in the business.
Quite a combination, wouldn’t you say? A phone
call to any of our offices is all it takes to get in

on a good thing.

working hard to make yourjob a little easier

Continental Food Brokerage Co.

17501W. Eight Mile R<t, Detroit, Michigan 48235 Phone (313) 255-5880
Grand Rapids, Michigan « Flint, Michigan * Toledo, Ohio « Fort Wayne, Indiana
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Great together

LEE MURRAY will be on radio five
davs a week on 22 stations around
-Michigan ﬁromotmg Archway Cookies
and milk. Archway Cookies and
coffee. Archway Cookies and ice
cream.  Great together tie-ins, for
more profit for vou.

See your .Archway Representative
toda% for special displays and point of
purchase.

a rc h w ay
n a ho-"e Style Cede,

SWANSON COOKIE COMPANY
Battle Creek. Michigan
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Around the Town

‘Russell P. Rathhun r}a% been ap omed the new
sales service rrector of Specialt S %nsbg

000 (g, | s

F was_ formerly account rep-
resentative wit Sea

test Foo S.
James Kunst pesrdent eneral man
g o A TR A8 e

and Caaniy Distri utors and yen 0rs ssocratron

e(rnard Wersb&rg mpre |dent of Chatham Super
ar ets, an ember, has ogene a New
000 Sﬂluﬂref ot sfore rp Avon Township’s. Ro-
chester ? gmg He states this 1Is
Ee most complete” and"mo m unit Chatham ever

Abraham SA% orman, charrman of the e
tive Sommtt ’(A rman’s, Inc., operator o ar-
mer uper Markets, among ofher tdrn S, Was

iding leade %e”‘”nt usiessmen hn%ﬁ{eoppoabb‘r
tres %y E) rort U%an Leag €.

Congraulaérons to two nw DAGMR Irfe mem-
m rdon f}aco son, rme With 8enera
rlé and Kenneth Seaman, ormery with Genera

*

Billed “b lIho rds on whe Allied Super-
mar ets place o efour undre x16-Toot
signs qQn t e rear trailer tru ks and. 1S
R]amotrng various nes o house brands the firm

Unrted rage. Com any, an, AFD member
has b een ec?arerf’i %vmner nays crafA‘Krtc err

uet sales prom tion .contest. de]oﬁrze tic es
or two to anyw r]e in the wor % g)pro
em IS however, who's gorng to use them

Isadore “lzzy” Malin former with Abner A.
?? Inc., hasy orneA Stewart gxygen Servnrce as

d sales represe atrve
*

il S %20 i
% g Twe?ve Mrﬁe Rgv, Sout {%F Mre?r.
48076 The new phone 1s (313) 354-1600.



Maria neverwent hungry.
But she was dying of malnutrition.

Her mother gave her food to eat. But it was
very low in necessary body-building protein. Maria
desperately needed high-protein food. But it had to
be not only food she would like to eat, but also, food
her mother would know how to cook.

To help children like Maria, General Foods
research started work three years ago to develop a
new kind of protein food. Pasta seemed like a good
place to begin, because in one form or another it's
a staple in most diets.

The result was Golden Elbow Macaroni. Golden
Elbow looks like any other macaroni, only yellower.
But there the similarity ends. The combination of
corn, wheat, and soy flours not only supplies more
protein, but protein that is much more effective in
building body tissue.

We tested it in South America and children
loved it. In most cases, their symptoms of malnutri-
tion disappeared within 90 days.

It was so successful in fact, that the Brazilian
Government, with the help of the General Foods
Latin American affiliate, the U.S. Aid for Interna-
tional Development, and the Food and Agricultural
Organization, has built a factory which will produce
Golden Elbow Macaroni.

Is Golden Elbow the answer to world malnutri-
tion? At General Foods we feel it's a step in the right
direction. By adding more protein to a
familiar food, many children like Maria,
will grow up happier and healthier.

At General Foods we're a company of
people— committed to people.

@R
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A Fatal Flaw in Modern American Society

By JOHN K. TROCKE are glayrn the roles of the hand Iefves he drerIusro ed and éi ect;
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Why bag boys hate the Free Press.

Most kids wha carry groceries for a living would prefer that their customers read the News.
That way, they wouldn’t have so much to carry.
Because, according to a recent Nelson Research Study*, only 510 of News reader households
's_pend over S35 a week on food store purchases. As opposed to a whopping (and heavy) 63% of
ree Press reader households. ]
Bearln? out once again, the fact if you want your product to be a household word,
you'd better be talking about it in the Free Press. —
The Detroit Free Press. The paper that makes life a little tougher for bag boys.
But a little easier for you.

aken fﬁom Nelson. Res%arch Study, "Profile Greater Iﬁetroit”, Using a samPIe of 3,&57 personal interviews with
ousehold heads, this is the most comprehensive, indepth piece of research evef undertaken by a Detroit Newspaper.

Page

21
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A FATAL FLAW

(Continued from Page 26)
Worker return. this natjon to jts
rightful position of . leadership.
Past sins of insensitive and in-
competent managers and r[rreedy
and unproductive labor will" have
to be forgotten.

Government with its Phase Il.
[, 1V, or V is at best a stop-gap
measure! Government historically
has always proven that when it
usurps the freedom of its people,
It seduces them, robs them of the
drgnry and  responsibility ~ that
freedom demands.

CIearIy, the answer lies in all of
us! We must stop looking for
Geodg the whip ? boy;
freedom has a fatal law! It de
mands responsibility — responsi-
bility by each one ‘of us who sa-
vors” its” delights. Our nation can-
not endure under conditions where
we pay more and more for less

The Food Dealer

and less; where each pa%/ hike
brings_poorer service, . shoddier
qoods, faultier construction, mis-
erable maintenance, Iamentable
fransit and uninhabitable cities.

It is evident that something is
wrong with the way we have been
doing thrngs — it"is_up to each
of us as we treasure freedom and
the great nation we have built
to accept the responsibility that
freedom demands. We canngt wajt
for the other guy to recognize his
part and do it, manaFers and lead-
ers must earn- the fight and [ead
the way

The last act of our drama rs
now being written. Let each Am
erican do”his part to see that we
have a happr( ending. Vow today
to put society and “nation above
self. Go the éxtra mrIe the leader
IS expected to go! By example,
help others to see thé way.

o S5 (1% CLIM B ol
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We know what it's like to be

Parents’

appreciated!

this year We were quite pleased.

In turn,

Magazine gave us a vote of approval

we'd like to acknowledge the great

job the officers, directors and members of the
Food Dealers Association are doing to serve
the independent food retailer

We salute and thank you for making us your

milkman!
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This family has something for everyone.
Altes with Fassbier taste.
National Premium - the classical premium beer.
Malt Duck - because times have changed.
And Colt 45 - the world s largest selling malt liquor.
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Internal Shrinkage and the Retaller

Recently, Russell J  Humphries_of West Assoc- re 5|o have not resolyed the roblem He
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Farm Crest Fresh Fruit Pies
Are Still No. 1in Michigan!

Popular Farm Crest pies come in Apple, Cherry,
Peach, Pineapple, Blueberry, Strawberry and Coconut Creme

No Foolin’ They Sell Good Too!

For Service, Phone TR 5-6145
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COCA-COLA. THE MORE WAYS THEY
CAN BUY IT, THE MORE PROFIT
YOU CAN MAKE,

A big part of all Store Profits come
f%om soft drink sales. Given the

choice, your customers will choose to

g Coca- Coa as many ways as you
choose to sell it t them From your
cooler, to your dump bin. fo Your
vault, to your dIS ehser of frozen
Coca-Cola,” Coke can glve ou gne
continuous sales and pr0f| story, Cfll
xloTr reJJresentatlve for Coca-Co

Ise you which ways to sell t

Coke are est for your customers,
your store, and your profits.

YOU CAN MAKE THE MOST WHEN

YOU SHLL THE BEST.
COCA-COLA.

Detroit Coca-Cola Bottling Company
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Baked
00ds

uying
families
love

variety

We give them — and all of your
customers— 102 varieties of fresh
baked goods to choose from every
week. This vast variety brings them
back again, and again, and again.

W

SIGN OF GOOD TASTE

:23C1 Fa'rringtcn Rd. livor*. a, 43150

Phone (313 522-11WJ

The Food Dealer <« February,

Come to the Sign
of Kowalski

For Meats Made
Fresh Every Day

873-8200

wle ysrc “gopress't** werevefV day

ne %%rba‘i\ﬁééo‘fﬂ Pm
Csafc\

1972
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Continued Success
and Best Wishes

TO THE

Assocliated Food Dealers

ON YOUR

56th Anniversary

VS/ILSO N 'S

DAIRY FOODS

Ira Wilson & Sons Dairy Company

5255 Tillman e« Detroit, Mich. < Phone 895-6000
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KEENE

CORPORATION
FOOD SERVICES DIVISION

T0 THE CA%ME\M%EDS%BBS%EALERS

Band Saw Blades & Grinder Plate & Knife Service
Sharp, Long Lasting, Fast Cutting, Precision
Engineered to meet every need.

USDA Approved Products— Stainless Steel, Chrome,
and Zinc Tables, Plastic Cutting Tops, Decora-
tive Parslee Dividers and Produce Kushion,
Harvey's Meat Seasonings, Butcher Supplies.

In-Store Sanitation Program— USDA Approved Pro-
ducts, Meets Sanitation Regulations, Cuts Re
wraps by 10%, Eliminates Plumbing Problems,
Cuts Down on Clean-Up Time.

We at Keene Food Services are continually endeav-

oring to find ways of increasing your profits at

store level through product and service inovations
and a 90 man sales force across the nation devoted
to offering the most complete service available.

For a complete catalog, band blade and grinder

service, or profitable ideas, call or write:

(313) VE 5-0913

KEENE CORPORATION
1569 TOWER GROVE ST. LOUIS, MO. 63110
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Brophy New Head of

Soft Drink Bottlers

Jose h Brophy of Canada Dry Car oratlon was

%Ieftep r1%vx}/ remg %e etro 6\5\/0\'[

t Drin Assom flon orl 2. He sucee

ter Voss of Vernor’s. Ot ero cers eIecte Incluge

Jack Kre er. Wyandott tmg

V|ce resident: Clare Cra Ie glrt etr0|t Bottling
ecretary; and Anthony “Stempien, Stemplen

Beverages treasurer.

Elected djrectors _of MDSDA _were: W|II|am
%I Detroit %oca Cola B?ttﬁ %Co Morton Fel-

aygo Beverage on Dossip, VIS
Svlera A% Coughlyn, Seven !]Jﬁ l@n%tt ngo
bus U%I% d 8& ? |ch evgra e %ao
Sa Club Be era e C ose
rrow ottlm Inc.: an Butch Toma-
scewskl sBottmg 0.

ghe dAFD wishes to con ‘;at late the .new offi
r|nt|n a[(]ilrecggtrlsn an?oégras Wt ¢ %Ssstg(r:éagr?nt equ
Prucks %or ouFr) big \%eek -long cefebrftmn

Best Wishes

to AFD.

Glad to be

Your Travel Agents

GULLIVER'S TRAVEL, INC
1575 E. LAFAYETTE « DETROIT 48207

PHONE 963-3261
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o
eLLer
alanc

DIOTIES!

Looking for that balanced line of
baked goods to stimulate sales with a
higher profit then look to the team
of Taystee and Cook Book.

Taystee

Page 35

Cook
Book
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Eight New Supplier

Members Join AFD
The Ass%mated Fogd Dealers, Mlchlgans Iar%est

food. distri utlgnzg serwce orP nization, repre-
mem ers wishes to Welcome

sentin
oarng ? t new SUQH €r MeEMOEYS O the assqcla-
fion €Il Names resses and pnone numaoers

e g%A?{ ?\/I&YER COQAPANY grocessor and d| -

ﬂ@”&omn@ 5e7tall-

PR oo

i
f L j R% &é étlot Ave,, Detr

INC |str|%utor o{ eng and

\;% T%o UC% é\fﬂn ield, “Detroit,
Detroit-hased
(?i/oan television roadcasters 622 W. Laaf
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Ave,, Detroit, Mich. 4823L; phon (313) 222-
ED SPAGNUOLOQ PRODUCE dlstrlbutors of

69f6réjr|r§5er i ood\éeg?\/ﬁcnes 48%%% Phoagtlr}gﬁg

TP PRODU E dlstnbutors of fresh fruits. and
21 Ryan, Warren, Mlcn 43092;

etables,
pﬁﬂ ) 98

hese ne mem ers and all AFD su Ilgr and
service me bers eservB your sulppoDr
ronage, Rerfer fo tI I Irector
Page 82 often In fact, cRn ou 0 The Food D Ier
oSt near

F% ST CR F1y0urEfETI%\IG CARDS, p ro%ucer4ar%%
Ejf%?{ 0" 81 @ geret, o) RL-ocGmign Cares, 240

c LLY EGG COMPANY distributor of
17 aﬁjr%o%reogucts 900 N. Mill, Pﬁymouth M?&]g

t

—|O<'D

4
2000
f

T his IS
P feister
country

Land of Opportunity
The P. F Pfeister. Compan nas ve
lm(il%dpatn@l rﬁ)roi_elscsens)nals A%vm& § o
Y and now ﬁ%ﬁ
Te P. Pfglster Co is one of
n%ang leadin fooeﬁ1 %roﬁers be Use
nser in ers retatlers
i@q man §c Urers most efrecti ]e SINCe
CONTINUIOUS " years ™ OT ‘Service.

PF.Pfeister Company

14900 Meer> Road. Detroit. Mich le!cphone }



It’s the season for hearty meals...
Your customers will be looking
for the hearty bread...

LUMBER
YA BK

Lumberjack . the lumbercamp-style bread . stands
tall in the toaster, tall in your customer's taster and
tall in profits as the fastest-moving variety bread on
your rack. Satisfy your customer's hunger for hearty
bread and your appetite for hearty profits. Sell tall
stock those shelves with Lumberjack !

This Lumberjack illustration
is featured m full color

n 1 on Oven-Fresh highway
M spectacular signs
\ throughout Michigan.
' BRANCHES:
America's largest bakery exclusively owned A (5171354-4277 Kal 616) 845-7729
1 f pena - alamazoo « -
by and operated for affiliated food retailers. Benton Harbor (6161927-1720 Lansing 517 >482-8600
. Detroit (313) 537-2747 Muskegon -616 >726-4654
MAIN PLANT: Flint (3131785-4621 Saginaw 517 .792-8271

210- 28th St., S.E., Grand Rapids, Michigan Grand Rapids (616) 245-9127  Traverse City 616<947-6278
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IN
APPRECIATION:

The Associate ﬁood Dealers is most
Rﬁrematlveo f}nteresb a55|stance
offered

ﬁ]amﬁﬂ Odpeéell”ltlo evera € S RP
?ear P#?P,t\?mcutal’ We% WISEICE& tha ﬁ

he foll nhg0 Irms  Specl or
enerous S}t or cos 0nsoring

jarious  parts 0
ties and"program:

Cocktail Hour:
Pepsi-Cola Company

IS evening's aCtIVI

Cocktail Hour Snacks:
Better Made Potato Chips
White Star Dairy

Banquet Sponsors:
Darling & Company
Detroit Rendering Company
Wayne Soap Company
Peter Eckrich & Sons, Inc.
Farm Crest Bakeries
Paul Inman Associates, Inc.
Kraft Foods
National Brewing Company
Pepsi-Cola Company
Ralston Purina Company
Spartan Stores, Inc.

Stroh Brewery

Vernor's, Inc.

Ward Foods

Ira Wilson & Sons Dairy
Abner A. Wolf, Inc.

Dinner Wines:
Cask Wines, produced
by Michigan Wineries, Inc.

Entertainment Sponsors:
Better Made Potato Chips
Borden Company
Faygo Beverages, Inc.
Grocers Baking Company
Grosse Pointe Quality Foods
Kar-Nut Products
Squirt-Detroit Bottling Co.
United Dairies, Inc.
Velvet Food Products

Prizes:

Pontiac Press
Sperry & Hutchinson

Signs and Banners:
Robert Bowlus Sign Co.

The Food Dealer « February, 1972

AFD 56th
Anniversary

Tuesday, February 8,

Guest of Honor

ROBERT P. GRIFFIN

United States Senator
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* twin

Food Trade Dinner

at Raleigh House, Southfield

FOR YOUR ENTERTAINMENT

TOMMY BALDWIN EDDIE DE SANTIS
and his orchestra and THE SINGING STRINGS
THE PROGRAM!:

Invocation — Reverend Ray Shoulders; Edward Deeb, AFD Executive Director;
Don Dorst, President, DAGMR; Allen Verbrugge, AFD President;

Installation — Judge George Bashara, Jr.; Dancing to Tommy Baldwin's Orchestra.
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SHRINKAGE LOSSES
tinued from Pa(ie 30)
Il%ants sychology tests are also helpful, but

ana ement ust enforce its corporate lPOlI
C|es rules dre uatlons S tems and Hroced res
He 'sugoests set starig s high an mswtmq
on ¢o

liance.. Y ou sho ve a store ersonne
manu% ecurity manual an merely precau-
'[I(1 andbooks. Managmg your
salvation.

USINESS 1S your

3—Mana ement mu beco securit conscmus

PrevenJ ses thr C'[I e sécurit

ram _desl ne to e nee s of your or amza
curs when m

rot Cf ourg
gec‘ PL aII nagement is
aIert and looking or p| erage. Humphriés  cau
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tioned retailers about tB election of E)rlvate in-
vestigators,. They must be ¢ ecke§ for ebt]lcs hon-

e“? ol gie il agutne SR B

Ereventm me sl ok gforloop -holes. Con-
tro] t contros an aug
a ement must ee ucae In securltu q
orou y un erstand |t Deve P a securl
rary. ‘Read the material before filing.it. Le te
our Interest™ in secu

ﬁ%ﬁ%es%g ”%r aout rials can be acqu
r|t 9 iﬁ m}mp r?es 19 Ravmeq Avenu
Yonkers, New Yor

Humphries . conc dedILthat a measure oB you)r

SUCCESS IH eterring P grage can DE seen
0 ercentage or Inventor

Serving t
(Continued on Page 5

e pattern

In Detroit

Serving the Detroit Marketing Area for 34 Years with Consumer Institutional, and Industrial Products



S u n s h in e

America's leading full-line snack food company
Krispy Crackers, Hydrox Cookies, Hi Ho Crackers,
Cheez-It Crackers, Lemon Coolers, Potato Chips,

Corn Chips, Nuts, Popcorn and 100’s of other
cookies, crackers and snack treats.

The freshest ideas keep cComMNgfroms unshne
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her family Interestingly enou
FREEZE, PHASE I she Isrmee rrlr_P beétere?rr}/tor)naedgae
: er expectations ar
(Continued from Page 20) hrgh She has the abrlrty to shop

mally needed to open new stores, different stores and” she can
do research and 'in general im- change her choice any time she
prove and eannd wants.

Now. about Phase Il and the The store she favors is the one
supermarket. she trusts and which serves her

he American housewife is the need best. She is keenly alert to
best purchasrnﬁ agent in America, price increases and when she frnds
She knows what “she wants and a price higher than when she

what she can afford to pay to feed bought previously, she is concern-

candy bakery icecream

This department sign spells

BROFITS

For more information on a Sanders
candy, bakery and ice cream
department inyour market.

Call Stan Dynak 868-5700

ANhanders

isthe reason itsgood

erlr.i In some instances she is sus-
PP rmportaﬂt that consumers

eraassureadre ! I%u per ar et
e Mar r%aﬁsa
aﬁ xrosassF at It se
est posi]ee prrg

Alt gah checl}ed
man or su ermar
rrc rncr ases urr 3/g ase |,

e were practically” none
urdelrnes were ed for
ase In order omaePaIs
af 3uccess there must e olic
coN

ence. Bt to
mance the public m stBnderstand

as
et’s cover some of the facts
under hﬁ e Il as they now stand:
he ubIrc and art of
tenwsmeraa ear o be un-
r e mrss(ag hensron that
unit price con
tro r‘ rn rvr ug items, 'mQ

trcula g rﬁr markets. rs rs
here 1S a rofr con-
tro ut it s based pon ag re
egross m 9r\ P
orat net profi IS NO tre
ir to any individual rtem or
% items.
rce rsts hich r Feﬁord
retarl rrce in effect during e
| are not o muc use asacontro
measure and are caysing Us some

), i I
FI’OH? P, [ge soreg Zﬂ
av a e at sma? r

S}DTES
general pro

It control

It 4 G onile
g%o e O%nts r bu INess over
4—That statement is measure
a nst a toss margin rate_al-
anYe est rsrhed Wr'r the Gov
ﬁere tﬂ ttheeeolsss w?l H?rrr?s
net profit to . eretarer
cont ary, it is quite osérbe or
retailer to maintain a gross ro
It margin and . yet suffer
0SS, gross r wh?t 1S Aer

ol “Pgot?resrt eongnses uc

totaf %
aoor, ?(ﬂ fra sport flon,
utrlrtres 'stock  losses, warehous-

(Continued on Page 48)
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NEW DAGMR OFFICERS — Sm|I|_n(11, Rroudly at the recent Falle, Stron%heart Products, secretary-treasurer, Center  row:
Inaugural Ball of the Detroit Association of ‘Grocery Manu- James Jackson, Interstate Marketing “Corp., director; Charles
facturers’ Representatives SDAGMR) are, front row, from left, Batchellor, Sullivan” Sales, Inc., director; and Earf Ethsh
Larry Kozel, United Food Brokerage, sergeant-at-arms; Lou Brokerage,_dlrector; Standmlg in back; Don Gundle, Paul In-
Brown, Better Made Potatg Chips, “first vice-president; Don man Associates, director; Jerry Nelson, Quaker Oats Company,
Dorst, Independent Biscuit Company, the new president: Carl director; and Howard Phillips, Kar-Nut Products” Company,
Leonhard, The Detroit News, second vice-president; and Fred chairman of the board, and immediate past-president.

Congratulations au Best Wishes

to the Associated Food Dealers
ON YOUR 56th BIRTHDAY!

ITT-CONTINENTAL BAKING COMPANY

Bakers of Wonder Bread and Hostess Cakes

2901 GRAND RIVER - DETROIT, MICH. . PHONE 963-2330



If you think

American cityisa mo
ask Sara Lee

SARA LEE: Glad you asked  because
Detroit, we go with the evening paper.
The Detroit News.

YOU: Hmmm. Sara Lee. the largest fro-
zen baked goods maker in the country
prefers Detroit's evening paper? But aren't
you bucking the national trend toward
morning papers?

SARA LEE: Who's bucking? We buy the
medium that does the best job. In some
markets it's the morning paper, but in

Detroit The News is the best paper tor us.

YOU: Butreally, Sara, isn'tthere a lot
more to itthan who's the biggest?

SARA LEE: Indeed there is. Right,
Simmons?

SIMMONS: * The Simmons Local Index
shows that in the A.D.l. (the 10-county
Area of Dominant Influence), ofthose who
read a major Detroit paper daily, 71% read
The News. Infact, one average daily issue
of The News reaches more different peo-
ple than you can accumulate with five
average issues of the morning paper.
SARA LEE: And you can spend nearly
five times as much using the morn-
ing paper and still reach



rery major

INg newspaper town,

bout Detroit.

ewer people [based on a 1000-line ad at
published rates).

YOU: But what about the quality food
audience sought by companies such as
Sara Lee?

SIMMONS: The News reaches 50% more
of the adults with $15,000 household in
zomesthan does its competitor. 82% more
Dn Sunday.

YOU: Aw, ¢c’'mon. What about the people
who do read the morning paper?
IVIMONS: 4 out of 10 of them also read
The News.

YOU: Hmmm. Then, when it comes to
Detroit, Sara Lee buys The News but nol
the morning paper?

SARA LEE: Well, it's not that we have
anything against the other paper

YOU: but ‘everybody doesn't like
something"?

SARA LEE: Did I say that?

The Detroit News
It pulls
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Paul Inman Associates
Extends Congratulations

To The Officers, Directors

and Associated Food Dealers.

Five Convenient Branches to Serve You:

Detrot —  Grand Rapids
Toedo —  Saginaw —  Fort Wayne

paul inman associates, inc.

30095 NORTHWESTERN HIGHWAY FRANKLIN, MICH. 626-8300
P.O. Bex 615

February, 1972



Our Cap Is Off to the

ASSOCIATED FOOD DEALERS
of MICHIGAN
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FREEZE, PHASE I
Contrnued from Page 42)

"

6—As. an. immediate, exa

one natror(]al supermarket

gxperience

xe et al, incre se as th
een, the net pro rt may va
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(hair 1

e
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In Iﬁb deStSI\Fvg %rngl\ar

\f'gﬁj rise 10 641 per cent Aprrl 1

6—Most . Detroit-hased
et chains ~ ex errence

F §7 labor. cost Increas
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t% Apn and 0

af ot
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food refal ntro

&

gper

actual costs are Ia or costs Pre

AL Wyffels

POWER SAW BLADES
CHOPPER PLATES

The Food Dealer -

contracts

freeze [ood chain Iag
or rncreas

d last year Ea
avera I ﬂ er cent over
revrous acts. There 1s no wa

at I'O tIVI can rncrease

anythin IS rate and |
In ustr;’?tS i as seen |ts a te

ofi ercent of s
WIA'P ob ow ne erce al'?t
0 cos rncreas o? ave

the rn esult raisl
ngg %er II It werent Pogr
8—Perhaps the m s[t) hasic rfub
Ihc mhsconce tion 0 Fase I
t at the re rrement o anu ac-
turers. re esalers
re essentra same IS ma

trn er tan a le srnce S0 muC
ub

Pactures arSe ueeesn Ioern t)olcnganu
crea es, but he Isac

at t
reguatrons under wrc they

Here is the
Hookeye Team
Ready To Service
Your Needs
on

KNIVES

February, 1972

ust operate are very mych dif-
Ferent foom those und%r which re-

al ehrs IIa‘sSIc O%Pit?e?ence IS tha

nut cturers’ rrces are contr
cT Ttlt reta ers’ an rH
5a ers margins are c trolled,
this rsavray g eence nce
a retailer has ¢ rn]p wrt cer
tarn re uatr ns a rr]

re merca set t

ﬁ etl on wr allow 50 8n 0 as
IS mar ugs or margins, do”not
exceed thoSe .he recel eF durrn%
alr 3/ complicated pre freeze Dase
period
In"other words, controls on

manutacéures are. directly on
heir indiviqual prices, and con-
troIs on retailers, are onthe agqre-

- 8ae of all prices within Tate-
Orles.

(Continued on Page 50)

John Hajdas

POWER SAW REPAIRS
RENTAL CUTLERY

ATLANTIC SERVICE COMPANY
Call Collect Area 313 965-1295

THROUGHOUT MICHIGAN

Detroit

— WE APPRECIATE YOUR BUSINESS—

OF ALL THE SAWS YOU EVER SAW YOU NEVER SAW A SAW SAW
LIKE AN ATLANTIC SAW SAWS! (That Goes For Blades Too)
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In The Future: Ten Minute '"Work' Breaks

By ALEX BELL

Ho hum another ar for the AFD, and r
annuab trade Ernner oW man have Xou ma g
een ma rn?N these bashes for the Iast

g ot o
A

*

Shoulé onto IrBfoc !)u%oenrstrpatron this  column

nglerevrhee aBe roré mthrsI rold time kick, how many
rro/ pan ynderthe rgeyng

(Eaﬁ aDi e Oﬂ%h8 oef Lsthhat J zz

ee Se[ve as
Inner the other night. Eve

thing was, frozep. &

The don of the Majn St. Ma-
rJ 190m Vrolanhe asked Us to

0 sorne rese c t tﬁues BELL

fion: Wo ten
ness and hr ness 0 thes entar deg %ts quc-
uate on the bottom or Lake Qaki I rrmea

After much inquiry and research into boe
uestion, here rsq#reya Swer, umm m
ﬂq E e osrr

ess and thi nesi( of the . se |m na
e ottom or_Lake Saki |‘r rrm a uct
a”e on a -year cycle that. afsreeae b
self over an over and “over agarn or over
years — since 2,293 B.

The next ti ou have so e mind-hogglin
quest?onel fom *jaUSt call your’s trr?l% !

In_answer to Alcibiades Mo akas’ column in
The Detrort News trhat We spel erLi IS narpe Wroneq
ence orth I

oW

|t we ¢ ven
ounce suare areg our
?t col nto Was g It n
Tr ans. [hat Was a ody 0 ke

%u nd one
of these ysyouwrl eareaJ gu ocoumnrst
trone/dthe WayJacCorh%rlet)he (\{veflmgng\(r)r;rl{marn Ouetam@(g

comeaqti % 0 areo enou ou pr
et }"Vg i "

at tir at was co
5 canr?oly repea It v*erbatrm %ut It was good.

ft fime he F\JrYent

ggeatesh comed}/hatscghottrcth]evr/le ever h%ard the one

o Ch Zf““ el e, e

uck — his plane
* *
No do oodI n mber of you re ember the
H fer yPaer (f-leyrecen

ouﬁ]\(reya\nvmg bg ess oerbed a ee

|s brstro 0 g% & d@? he

R our dinner, ewr |s bano an srn
ot rerood hut Iou . We ca guarante

ou II avé a gogd time.

Eddrer Acho comes up with these words of wis-
dom: “The eoorn }/ must ge requlated n order to
meet the %ro eration stapdards o Vhaﬁ ﬁrrce har
monics an et g pro cren r{( t

contrngencres cor orat

KHFIICI ator drsparr eSTI(I)(EnPOI'?FO IV(\)/g[ -[[ﬁ

Ing,.t0. Immeliate ue ripbon
commrtte fo frnd out wgatrne/ll he 1S tal?nn Bout
(Continued on Page 63

DETROIT RENDERING
COMPANY

SINCE 1850

SUPERIOR SERVICE - TOP MARKET VALUES

1923 Frederick * Detroit

571-2500

"First We Render Service"

AFD MEMBER



Page 50

FREEZE, PHASE I

(Continued from Page 48)
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(Continued, on Page 52)
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A DA Z ING ARRAY . of fish and seafood from all
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A STRIPE ABOVE THE REST
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FREEZE, PHASE I
(Continued from Page 50)
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he Food Dealer

February, 1972

In fact, throughout the year the “ Peanuts”
gang (from the world's most famous comic
strip*) is on stage exclusively for us,

the Interstate Brands Corporation. Lending
continuous media advertising support to
grocers who stock our bakery products.
Butternut Bread; Dolly Madison Cakes.

Page 53

Ouractplaysto giantaudiencesthe year-round.

These guys don't play any one night stands.

And because this advertising act never
closes, consumers nation-wide have come
to strongly associate the "Peanuts”
characters with our products.

And in the wholesale bakery business, that
makes us a pretty hard act to follow.

US

InCEYStHtE Brunos corpornuon

«McWhirter, Norris and Ross. Guinness Book of World Records, (New York. 1970), p. 167.
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Let Us Service All

Your Sign and Display Needs!

SUPERMARKET WINDOW SIGNS
SILK SCREEN PRINTING POSTERS
TRUCK & INDUSTRIAL DECALS
SALES TRAINING CHARTS and
PLASTIC LETTERS and SIGNS

write cr call

BOWLUS SIGNS & DISPLAYS
17905 Chrysler Freeway Detroit 48203

Phone: CR 8-6288
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SHRINKAGE
ontmued from Pae 40)
rm a % reIa ed to sales or fo net profit,
An ou # t assmt ou In eva uatm% your
o eratmn wea esses reta procedures and “per

rg] Rroce
ontl um umphrles addresseii his Jem ”1
to riots. e asked, Whats a retajler to VY]
wa tmq %r a riot to Start? Don't Just stang there
8 the rioters Iot our stofe “then bum it
Protect yourse|f IH advance
um hrles stressed that damage |Hﬂ|cte b
rloters m ¥elan Detr0|t ewar Washing-
Was chietl Inst rea ers,. man of who
f recove su iclently from insurance to con-
m e m USINess.
|rﬁt recowmendat,on was for retfan s t0
et to et awye etters
o th |cec her| ec |es ma
ors, Cl(% ounm ras ew
g\r,lv 8} renralﬂgm as responsmle eeping t
“Yor ad;t%neg can . advi se )éou of our I aI
roun an | ilte t e letters statin
ou un erstand a civil disorder IS immine t
(Continued on Page 56

Its like opening the door

to a bakery.

TIP TOP DIVISION OF WARD FOODS, INC.

3600 Toledo Ave.

Detroit, Mich.

Phone 825-6470
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Hon/to
M/in friends
and influence

Thousands of merchants like you are doing it.
And finding it very, very profitable.

e o] | e .
P P Women know the S&H sigh means extra value
. — not only because they get S&H Green Stamps,
(G Ve S& H G [een S tam p S. but because they can expect good merchandise

and good service. Ifyou'd like to find out
about joining the S&H family of merchants,
and what it can do for you, just write:

Mr. J. E Yurkanin, Dist Mgr.
The Sperry and Hutchinson Co.
33280 W. 12 Mile Road
Farmington, Michigan 48024
(313/474-3124)
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Best Wishes
0 the
Associated Food Dealers

MARKS & GOERGENS. Inc.

NOW IN OUR NEW LOCATION AT

20245 West Twelve Mile Road
Southfield, Mich. 48076
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SHRINKAGE
(Continued from Page 54)

u.want to he asstired of pr? rotection,”

ries said. “Then, put the letters as e, Un étt

0 be hand delivered wrfh the rolper) ates an
torrzatron when you learn UsIngss 1 |n

[Hm hries idea is that the letters ten to Bat
thorl |es on the spot. erc ant sendl ﬁch
etters can prove in cRurt that grd ever t mg
ossr e advrse ut orities thgt la[rger reat

usrn ss st m e°to recover

nng to ma rence etween what
S | rnsurance cgmp nsates Im
or Hum nes |t| a good | rrta rs
erson aI u on t err police ¢ |e ? f
|t| to tind out whaf Iclals

ot er r erﬂ
ommen sou ﬁmer eng Ve op eey (;an
so cue ou in on re n
og | t|n ect a d a Vise ou e proce
ur an emb ezz er.
aret ea va ce etters to rrltles to
ge date and eIrvere threaten:

when drﬁgr
Ftermrne the tles 0 rr\/our sta ﬁ” tet our
plan to know where it be wéak; establish a

(Contrnued on Page 58)

TO ALL OUR FRIENDS AND CUSTOMERS

LEONE and S O N

W IN E

C OMPANY

Announces a New Location with Larger
Facilities, Designed to Provide You with ..

* A MUCH LARGER SELECTION OF WINES

* PROMPT SHIPMENTS

« CENTRALIZED LOCATION FOR QUICK PICK-UP SERVICE

¢« 24 HOUR ORDER TAKING

R 5805 LINCOLN
DETROIT, MICH. 48208

Please contact me at;

Name |
Address

cy 12 1

jPhone, j

. J

OR
ONE CALL DOES ITALL  j
871-5200
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The New Era quality you remember is back!

MELODY FOODS, division of Melody Distributing Company,
IS NOW THE SOLE DISTRIBUTOR in the Metropolitan Detroit Area,
of an expanded line of NEW ERA POTATO CHIPS and SNACK ITEMS

phone [MELODY FOODS | today; 557-3800
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IT PAYSTO PROMOTE NABISCO

cVerydBestcWishes
to ourdiends and Qustomers
who have helped tomake
Nabisco
ahouseholdword.

A60&I/S CO C
"Bakers of*Americasfavorite Qookies. Snacks and Qrackers

KGEPPUr-.GER'S --3UN PACK is iust the right quantity
tor O mar, small families And there are a lot Ot them.
made up o' young marneds .\hose families are yet to come.

and olcer couples whose children are grown and gone

Hamburgers and frankiurters are big items in then diets.
and so are the buns to go with them when they are avail-

The Food Dealer

SHRINKACE

(Continued from Page 56)

control center and an aIte ate center from which
you can direct activities auring a riot.

raw up a list of succes n that will clearl
mgmat v¥10ps In c% eshou th ﬁ

February, 1972

something ha

ou: esta I] exter al C mmunlcatlong %%t
P(ﬁwarél ternate, anﬁ even cqnsl er usin
ommumcatlons should your phones be ¢

3—Devel(§)p a means of mternaLcommu ications
(i et wor arounr? the stor? uic on em
go ee morale —

wor
out IT .the glre are
dthin et
€ ne(ies ar(}/ contact power cowang In advance
tO earn cation Ires and

of transmission et sug-
|ons remerancyﬂ ower: know the 1ocat|

it gngpnnecn TH e 6

b el e e
supplies o Rboks within easy reach.

able in the right-sized packages.

A KOEPPUNGER S 4-BUN PACKS arent on your display

racks now. tell your Koepplinger man to leave some to-
morrow. And don't forget to watch how fast they move out
. and your profits move up.

ALSO AVAILABLE IH 8-BUM PACKS

KOEPPIINGER'S bakery irc.

T5:00 AES? 3 VUE RO-D OAK ?AfH MICHIGAN PHONE JO 4-5737. OUISUTE CAL
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(Congratulation 5

the Officers and Directors _
—of — Business!

ASSOCIATED FOOD DEALERS

Action Means

We Can Improve Your Direct Mail

G U ZZA R D O and Circular Distribution

Wholesale

Meats, Inc. ACTION ADVERTISING

DISTRIBUTORS & MAILERS
Sausage — Distr. Peschke Products Complete Computerized Mail Service”

Phone FA 1-1703-4-5 Phone (313) 964-4600

2828 Riopelle . Detroit, Mich. 48207

Big Mouth is here.
The great new drinking mug

from Pfeiffer

Ina glass
by 1tself!

ASSOCIATED BREWING CO.. DETROIT. MICHIGAN
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Congratulatlons

to the

BETTER MADE POTATO CHIPS ASSOCIATED
FOOD DEALERS

* SOUR_CREAM N' ONION
POTATO CHIPS

+ B. B. Q. POTATO CHIPS ON YOUR
+ CHEESE CORN

 PRETZELS 56th ANNIVERSARY

+ CARMEL CORN
+ TACOS

10148 Gratiot Ave. WAInhut 5-4774 The Fra‘nk Tea & Splce CO

AFD Member 833-0025

Congratulations to the
Assoclated Food Dealers!

Compliments of

THE RALEIGH HOUSE

25300 Telegraph Road . Southfield, Mich. 48075

Phone (313) 353-1100
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THOMAS A, MEKUS ( rlght marketin mana er for Mario’s
Food Products Co., division of Beatrice Foods Co., Detroit, an
AFD mmber, is congratulated and receives a specjal award from
William™ G.” 'Karnes, president of Beatrice Foods, after being
named to the company’s President’s Honor Club for 1971,

McDonald

FIRST...in goodtaste!

609 LEWIS ST., FLINT, ML

To Get
Her Attention
Use

The
Pontiac
Press.

the strong newspaper
in the young, growing

strong market!

Only one daily newspaper dominates the Pontiac/
Oakland County Market it isthe "Today News-
paper" that housewives and food buyers
depend upon for their shopping choices. It is
The Pontiac Press. It does what no other news-
paper can do, not even the Detroits. It produces
volume sales at the check-outs in this volume
market!

For More Sales and Profits

insist your advertising be placed
regularly in . ..

THE PONTIAC PRESS

For Details phone Bill Walker at 31 3-332-81 81,
or Cresmer-Woodward-O'Mara and Ormsbee at
442-5862 in Detroit
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T Y L E R yo, one stop source

efor commercial refrigeration
«sales cases eshelving echeckouts

Installation of TYLER Equipment By —

MIDWEST REFRIGERATION CO.

OUR CUSTOMERS ARE OUR BEST SALEMEN!

Qw3 / equip'nenf, exoc't installavon, prompt and efficient service a'e the reasons we like doing business with

V d*esr Re*' gera?ion C_cn-pan/," is a ypical comment of Our many customers. Let us help you with you. next store modernization plans!

For the best in Equipment and Service — Call Midwest Refrigeration!
460 HILTON RD. . FERNDALE, MICH. 48220 . Phone (313) JO 6-6341
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ustomer in our kibbutz as ed us. the other

THE BELL RINGER da ? e R the |rn e |“e ts 0 Ir| dipner.
Continued from Pae49|) B ore e a ime ee aan f% n-
We have found tg timate In mvesthnts How the V\f |med5% 5|x pac gtro an(fl

E@t‘g%re ﬁegbﬁ%a%tcﬁnés iceagotg%ez Zoliun?mteé pl)arr? Ioe I:OI?O if i t Ik t | fri
: ur Trst wite was la Iﬂ 0 a glr rlen
e S el i A

es IS com e fu ur even-
fa %rostltuﬁ ﬁwas weamﬁ O(Lte sorm% e one% es got. a Quess the truth is now com-
%Ver gne no %%gr%hwhurgn%tn ara%relsé?]ar?g?gs 5 k *|| X his ¥ heflight of
ceﬁl ™ Cng wour et ; ET§M\;)§gVnSi*{?gr%02£¥§ épre?retet h?one %gﬁ fglen frtﬁ égoﬁ
Dean Duerst of Hormel’s fells us that if you are 1% v%
sllg i msanekjé S pro%aably ﬁerednary You got Soe tﬁ)’ge_ 1oh }SWOhg Jegeﬁt})‘{ceﬁ]e Coya ar el-
your Kios. .~ « o he Arab perspective — the blrth the Egypy
wrsltlé1 ns mBertﬁrl]r% tet|i|1satu Sv@?llbfll\l/%v?ts)rteillaetrtpse t\(/)va r|te o .
Jerr Yonghas been che ingAmerican history
jour rame on & magage ? tells s that oUF four |knggéthers spent I
Our defmltlon of middle. age is when o dividﬁ a their time drunk. Why not; Jerry, they weren'
our time between vy]orr)(m% how your kids wi rving.
urn out, and when theyl turn in. (Continued on Page 64)

We're Proud to be Part of The
56 Years of Service to the Members

of the Associated Food Dealers

MCHGANI | | BLECGROSSAND  BULESHHD
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Eckrich and
The AFD -
Working Together

For Progress.

Bckrich

Wemake ithetter for you.

The Food Dealer -«

THE BELL RINGER
(Contlnued from Page 63)

ith all the aks bunt into . union contracts
foda }/ theysnoulb ehave alO minute break for

*

February, 1972

L#]nderstandth tthe car  husiness.is gﬁiti(ng
(H that car saiesmen are throwm% all kifids
whee?s accessories, like englnes tires, and steering

* *

A seasick couple la stretchd ut in deck ch
somewher B\Beenyﬁe ang eth eanw
helr sm?T ﬂ” became more rowg
te 5 V]wot er m tered V0IC

ou,gp‘;
mler unab‘eWIS }/to?“\év andS seaal e&/ly HeI

The onh/ reason Deeb has me rlﬁe this colu N
is that Elish 51 éﬁook Jr 'j notEa allab !\P/
whomFII IS E 8 ook IE ;] }{eebnote 0, dum
my; Thomas Cooke, not,Elis

Dear John, that’s all she wrote—ACB
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Membership In A
Trade Association

IS & barPam prlced msu{ance

a| st varfous ards of the
Bs busmess uture Were
eto ecome 3|mpﬁ am Wltg
eac man ear(Pr]f ?] vehhoa
without the aid o Jnac Lebs
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a n the other S
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to th
ness |chnh en apoe LM
as a mora r|
ort from an.or an|
zatl N. t at | r|V|n to im
conditions within h her

A

February 6 through 1
February 13 is
'GROCERSVWEK

\ INMCHGAN”

| Patronize ji-
. your Neighborhood

J Cncer JA|SSXU|mA\]

1972

THE NEW
CONCEPT IN
SECURITY

SYSTEMS

PREVENTS: Pilferage by Employees
Robbery/Holdup Burglary/Shoplifting

MODEL 10-100

MODEL 20-100

SIMULATED SURVEILLANCE CAMERAS

Only YOU know the nature of the system.

Has the same deterrent effect of other systems,
but without the cost of monitor personnel.

No costly service policies, no maintenance.

Peace of mind for your customers or shoppers.
(Lets them know that the store is protected.)

|§?§er%k'/|%f|ﬂac

_ Consumer list
g%e%m-mo $79.95; Model 20-100

COMPLETE
READY FOR
INSTALLATION

406 MOODY STREET
WALTHAM. MASS. 02154
17-891-4849
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The Test Of Time...

Years
Of

Successful
Service

To Slaughter Houses, Wholesale &
Retail Markets and Locker Plants

Whatever Your Problems May Be, Call

Darling & Company

3350 Greenfield Road P O. Box 329
WA 8-7400 Main Post Office
Melvindale, Michigan Dearborn, Michigan

ALLIED MEMBER

Congratulations

To the Associated Food Dealers
on Your 56th Anniversary

from all of us of

INTERSTATE MARKETING CORPORATION

16151 James Couzens Highway Detroit, Mich. 48221 341-5905

February, 1972
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“Jmriamatimt;
February 6 through 1 .
February 13 is .

“ROERSVWEK
INMCHGAN’

Paronize
/\  your Neighborhood >
IJ Qo Nsogam/ a
u i ft? j

2630 Riopelle .

Page 67

KAPLAN'S

Wholesale Food Service

FROZEN FOODS » SPARE RIBS
KRAFT PRODUCTS « BEEF SIDES and CUTS
CHEESE SPECIALTIES « FRESH LOCAL PORK
PILLSBURY BISCUITS * LUNCHMEATS & SAUSAGES
BUTTER and OLEO « SMOKED HAM and BACON
EGGS « SALT PORK

e CHITTERLINGS HOG MAWS

DAILY DELIVERY

Call us or stop in and pick your own!

Detroit .
(In the Eastern Market)

WO 1-6561

NniNn°s

THE

OLIVE PEOPLE
Contagt your Marip's . Representative
f(OCST §

ABLVE PR RAN

CONVEX SEE-ALL MIRRORS Say

Keep An Eye On Your Hard-Earned Profits if it's worth pricing or Iabeling
¢ Clear, wide-angle view

. X * One-finger trigger action for
of aisles, corners, blind

speed
spots ) + Easy-to-read prices, eliminates
¢ Psychological deterrent errors
to theft + Sticks to all surfaces including
* Helps apprehend frozen foods

shoplifters
< No maintenance or
operating costs

4 Different Models
ONE TO SUIT YOUR NEED!
G Ueclz

21711 W. TEN MILE ROAD SOUTHFIELD, MICHIGAN 48075
PHONE: 352-8228

y J jpauAle DISTRIBUTING CO.

BEN MANDELL

HARRY MAYERS
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Celebrate Grocers Week Your BEST
in Michigan — Feb. 6-13 Customers

Are Bakers

QUALITY!

puffin*
THEY BUY MORE
GROCERIES. THEY
BUYCLABBERGIRL
TOMAKETHEIR
BAKING BETTER...
Avdslbl*  fhff of o met - our
Fr9r t A amwan pjch
"Ny TOAST Of AMUIKA" .Exclusively
known as the
MAGNTISON FOOD PRODUCTS baking powder
8330 WEST CHICAGO DETROIT. MICHIGAN 48204
MAILING: P.O. BOX 4181 PHONES: 491-8200 1 Balanced

Double Action’

Congratulations to the Members of
The Associated Food Dealers!

Ve appreciate your business and hope you will continue to sell
our Popular Prince brand spaghetti, macaroni, egg noodles and sauces.

PRINCE MACARONI of MICHIGAN, INC.

26155 GROESBECK HWY. WARREN, MICH. 48089

Phone Bill Viviano at 372-9100 or 775-0900

1972
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NEW OFFICERS of the Detroit Food
Fooﬂ Brokers J%et tog_elther or an exchanr%;

?ave nies Hutton ?f Steve Cann
Assoclates, acc #)t the avel rom outgoing
resrdent 'Robe evs of Reeves o#<
erage Company. mg them at t,
Robert Kuntz of Harrrs rane and

P te new %ecretarfy treasurer and at
John Kim McMahon &
Donald Inc., vice-president of DFBA

fiimflamatunt;
- [ADDLAES
February 13 is
“CROOERSVHEK
IN MCHGAN’

Patronize )

yaur neighoorhood J
Qo

Best by a country mile

BUTTER « CHEESE. EGGS .TURKEYS . DRY MILK

RAFAL SPICE COMPANY

Page 69

- FOOD SPECIALTIES - CANDLES - INCENSE
- SPICES - DRUGS « PANTY HOSE
2521 Russell St ~—  Detroit, Michigan 48207 —  Phone 962-6473
We carry a complete line of Hudson Brand Spi e and Extr
CSF %Ian{anﬂn ga g easonrnng — andD % k™ spices. aCcaﬁ
us anytime for next elivery.
MarhtX,RafaI —  — 962-6473 Hazel Jackson  962-6474
Al Miller 962-6473 Eddie Aude DR 1-0362

and Eddie Wahab_ 524-9842
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Communications Essential Between Brokers, Firms

Efctrve com unrcat on is necessarg between
rorers and manu acturers field ¢ ”t?ft men
mutua sales success rs t0 he acItreve This was

onsensus, recentl eclal worksho
SOfE(? the NatronaY 8003 rokers Assocl tIOR

éaane oft manufacturers and food brokers
gree t eld contacé men an brokers share
mmon colnmréme]nt In orngt est 0sIp eéo
rrcr t] Partres sar aneL

to under tand eac ghers r?e and res onsl rIrtres
an%rss emphasize It\X/ valle 0 this res ect of
the Professi na or %Relathons vrreen
Manufa ﬁurers an KErs e a
joint pu rc%troﬂ of the Grocer)y Manu acturers 0
{Iaonrt]er ca and the National Food Brokers Associa-

Panelists said that while the entire publication is
rf'1 F [ V\fman ?acturerspgnd 0 eri

sentra rea noq
a hou emnatogrea r]gfor
contact men since their role 1s clearly de

To Our Friends at the
Associated Food Dealers
our
HEARTFELT
CONGRATULATIONS!

STEVE CONN & ASSOCIATES, INC.

14001 West Eleven Mile Road
Oak Park, Michigan 48237

Phone 547-6900

fined in that section. Anlotherr recommen eg bIr-
atign trv[as the new bo]o qa}/s Foo

}/Danre |. Padberg, which exR es the ood ro -
er’s contribution In mechandrsr g grocery products.

Commenting on what makes an effectrveh field
contact man, severah Eane ISt pointed out t

el ol o gk

}sae%lr?ectg 0ot the tcoertpsa%'ys fkers i ther o
markets

P hould al e.h
i tr rnr okers can %egts%emd ized, Otg\ée“rrt?se

dBePrE/eWI eld c man, a anetllrst state
r tn ofe tbrokers oganrﬁ ation, and aﬂ

Hg ﬁers e represents the same token,
the gane?rsts adg g Pe roker too shourme be co-
operative in his efforts.

It was agreed that contrrf]uous communication be-
tween top “management of brokers and manufaf
turers cncernrnguonar mutual %b ecfives would

reclyde any. Ir s1ons on a per
onalit con rct etween Pe contact men and brpoeio

er personnel.

Hamilton Fish Company

Wholesale Distribtuors of

FRESH, FROZEN, SALT AND
SMOKED FISH

Xr

1334 E. Fisher Freeway
Detroit 48207

Phone 963-7855
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THE VITAL LINK
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42 Member Brokers with Real Know-How!

ACME-DETROIT FOOD
BROKERAGE, INC.
4241 Maple Avenue
Dearborn, Michigan 48126
581-0410

ALLSTATE SALES —
MARKETING INC.
20030 James Couzens Hwy.
Detroit, Michigan 48235
341-9461

APOLLO BROKERAGE COMPANY
21120 Trolley Drive
Taylor, Michigan 48180
292-3636

A. J. BELLISH COMPANY
235 Washington Square Plaza
Royal Oak, Michigan 48067
542-6655

C. B. BONNEAU & COMPANY
8469 East Jefferson Avenue
Detroit, Michigan 48214
822*4912

A. J. COHEN
15871 Schaefer
Detroit, Michigan 48227
836-2550

STEVE CONN & ASSOCIATES
14001 W. Eleven Mile Road
Oak Park, Michigan 48237
547-6900

CONTINENTAL FOOD BROKERAGE
17501 W. Eight Mile Road
Detroit, Michigan 48235
533-2055

HARRIS CRANE COMPANY
19G33 W. Seven Mile Road
Detroit, Michigan 48219
538-5151

THE DeCRICK COMPANY, INC.
18520 E. Warren Avenue
Detroit, Michigan 48236
884-4140

W. H. EDGAR & SON, INC.

1575 E. Lafayette

Detroit, Michigan 48207
964-0008
MAURICE J. ELKIN & SON

18860 W. 10 Mile Rd.-Suite 110
Southfield, Michigan 48075
353-8877

TOM FANOS ASSOCIATES
19961 Cherryhill Lane
Southfield, Michigan 48075
646-5584

FARNHAM & DOZIER, INC.
20065 James Couzen

Detroit, Michigan 48235

341-7622

FOOD MARKETERS, INC.
20140 Greenfield Road
Detroit, Michigan 48235
342-5533

JOHN HUETTEMAN & SON
20550 Vernier Road
Harper Woods, Mich. 48225
886-8800

PAUL INMAN ASSOCIATES,
P.O. Box 615
Franklin, Michigan 48025
626-8300

INTERSTATE MARKETING CORP.
16151 James Couzens Hwy.
Detroit, Michigan 48221
341-5905

BOB JONES ASSOCIATES
19150 W. Ten Mile Road
Southfield, Michigan 48075
352-4442

PAUL KAYE ASSOCIATES
17341 Wyoming Avenue
Detroit, Michigan 48221
864-7000

GEORGE KEIL ASSOCIATES
9185 Greenfield Road
Detroit, Michigan 48228
273-4400

INC.

KNOTT & MCcKINLEY

INSTITUTIONAL MARKETERS, INC.
20441 James Couzens Highway
Detroit, Michigan 48235
273-2550

LYON SALES COMPANY
16151 Meyers Road
Detroit, Michigan 48235
864-5103

McMAHON & McDONALD, INC.
23943 Industrial Park Drive

Farmington, Michigan 48024
477-7182

MARKS & GOERGENS, INC.
20245 W. Twelve Mile Road
Southfield, Michigan 48075

HARRY E. MAYERS ASSOCIATES
21/11 W. Ten Mile Road
Southfield, Michigan 48075
352-8228

NORTHLAND FOOD BROKERS
19446 James Couzens Hwy.
Detroit, Michigan 48235
342-4330

PEPPIER SALES COMPANY
18230 Grand River
Detroit, Michigan 48223
835-1474

PETERSON & VAUGHAN, INC.
17043 Schoolcraft Ave.
Detroit, Michigan 48227
838-8300

P. F. PFEISTER COMPANY
14900 Meyers Road
Detroit, Michigan 48227
491-2000

BOB REEVES ASSOCIATES
7131 Schaefer Highway
Dearborn, Michigan 48126
582-0630

RENNIE BROKERAGE, INC.
2411 Fourteenth Street
Detroit, Michigan 48216
961-3080

SAHAKIAN & SALM
1448 Wabash Avenue
Detroit, Michigan 48216
962-3533

STARK & COMPANY
24472 Northwestern Hwy.
Southfield, Michigan 48075
358-3800

STILES BROKERAGE COMPANY
954 Buhl Building
Detroit, Michigan 48226
965-7124

SULLIVAN SALES, INC.
18222 W. McNichols Road
Detroit, Michigan 48219
531-4484

JAMES K. TAMAKIAN COMPANY
18470 W. Ten Mile Road
Southfield, Michigan 48075
352-3500

LEO J. THEISEN COMPANY
11400 Greenfield Road
Detroit, Michigan 48227
837-5057

UNITED BROKERAGE COMPANY
17000 Plymouth Road
Detroit, Michigan 48227
272-5401

MORT WEISMAN ASSOCIATES
25820 Southfield
Southfield, Michigan 48075
354-1350

NED WEITZMAN ASSOCIATES
12100 Greenfield Road
Detroit, Michigan 48227
272-3700

WILTSIE & COMPANY, INC.
18431 W. McNichols Road
Detroit, Michigan 48219
537-7760

DETROIT FOOD BROKERS ASSOCIATION

SERVICE -

QUALITY -

INTEGRITY

Serving the Dynamic Michigan Food Market
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Selected Fine
Luncheon Quality
Meats BM O XB Sausage

"Now With State Wide
Distribution™”

4430 Cliene  Detroit. Mich.
WA 3-7355

The same old ketchup
Inanew

32 0z.bottle.

M JpfiTh

OTiCE to RETAILERS mj Meiu Co penodecal 1 chers promote* gic*arces acd
rN|-.e-is 0 BSKS’ eui ":-e T e o*p H«?nz pred%ﬁ_ Pgr comptett Oeta s S«e your
oca s*.00<>e'C'w-nem j Hem*Co ®0 Be* 28 D-S1 Pittseu'gn Perttwr»*r*a 15230
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Refrigerated Merchandisers Checkout Systems

Refrigeration Systems Lighting Fixtures
Heating, Air Conditioning Decor
and Dehumidification Systems

Wire Display Merchandisers
Walk-In Coolers and Product Moving

Shelving Equipment

Quality that Sets Industry Standards

Hussmnnn

REFRIGERATION |SC

HUSSMASN STORE EQUIPMENT DIVISION p | J | =

ISCOSPCRATED

-COMPLETE SALES AND SERVICE-

12900 CAPITAL
Oak Park, Mich. Phone 398-3232

F IR S T [ ] ] [ ]

With A State-Wide
Merchandising
Program

For Your
Store or Market

WESLEY'S QUAKER MAID INC.
9700 Oakland Avenue
Detroit, Michigan 48211
Tel. 883-6550

FARM MAID DAIRY PRODUCTS
18940 Weaver
Detroit, Michigan 48228
VE. 7-6000
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Best Wishes
to the AFD!

from

Kirby Packing Company

1565 Division Detroit 48207

Phone (313) TE 1-1350

MASTER
Butcher Supply Co., Inc.

Home of:
"Butchers -3est" Brand
Sausage Seasonings and Spices
Distributor for:
"Butcher Boy" Saws, Slicers and Grinders

-WE DELIVER—

1468 GRATIOT
961-5656

DETROIT

TOM BOURGEOIS
President

BARNEY COYLE
Vice President

Page 73

THE WAYNE SOAP
COMPANY

Growing Thru Giving

yfiSffSM cSftk Good Service

S rijf
BUYERS OF BONES
PAT, TALLOW &
RESTAURANT GREASE
842-6000 DETROIT, MICH. 48217
AFD Member

Compliments of

ECONOMY
LINEN SERVICE
AND
MICHIGAN
TOWEL

OVER HALF CENTURY
OF SERVICE

7450 MELVILLE

DETROIT, MICHIGAN 48209

(313) 843-7300

j
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Congratulations & Best Wishes to All AFD

Members on Your 56th Anniversary

These banners provided by, and displayed on our
member—trucks courtesy of the MDSDA:

Atlas Bottling Co. Red Arrow Bottling Co.

Canada Dry Bottling Co. of Detroit, Inc. 7-Up Bottling Co. of Detroit

Detroit Coca Cola Bottling Co. Squirt-Detroit Bottling Co.

Faygo Beverages Inc. Stempien Beverage Co.

Mavis Beverage Corp. Towne Club Beverage Co.

Michigan Beverage Co. Vernors Inc.

Pepsi-Cola Metropolitan Bottling Co. Inc. Wyandotte Coca Cola Bottling Co.

METRO DETROIT
SOFT DRINK ASSOCIATION
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Follow The Leader —
Food Specialties Our Business!

HAMTOWN’S PREPARED FOODS

SALADS =+ PIZZA +« DUMPLINGS =«  DELI DILLS

KNOTT’S BERRY FARM

PRESERVES e« SYRUPS e«  DRESSINGS

CROSSE & BLACKWELL

SOUPS «  JELLY SAUCES - DUNDEE MARMALADE

MAYBUD PURITY CHEESE

GOUDA <+ EDAM =« DIPS =+ BEL PIASE

WEISS NOODLES & KLUSKI

EGG DROPS - SPINACH « ZOUPA KLUSKI

S. S. PIERCE CO.

FRUITS e+ VEGETABLES « PREPARED FOODS

OLD MONK

OLIVES « OIL <+ CHERRIES

For Prompt Service Call

SPECIALITY FOODS CO, INC

4222 E. McNICHOLS DETROIT, MICH. PHONE: 893-5594
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Meet Your AFD Office Staff

MRS, CHERYL McWILLIAMS is the Associated Food Dealers’ office secretary, who,
working with AFD executive director Ed Deeb. channels the various projects or problems JIM SOPHIEA ,
%ﬁrgw Iggﬁ&lCheryl enjoys the quick-pace of the food industry, as she helps her husband AFD Insurance Representative

Femdale High School co-op student Joanne

Craddock 1S pictured running a piortlon , ,

of the thousands of envelopes malled to AFD's coupon redemption center relgularllylI counts and processes literally thousands of
mgrg\hblﬁgs through the automatic postal gog L(J)Bfe %%Il a{gﬁesmembers. Above, Kim McPhee, left, and Karen Hardesty, go through

Record-keeping and accounting informa-

tion are part of an¥,well-mana ed orqanl- _ _ _ _ _
zation.  Above, Patti  Holliday tabufates TEAM EFFORT is wha* Pets hle r#)b done at the AFD office — the industry’s clearing
totals of a coupon package. house and nerve center Tof problems or Issues requiring attention.
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proclamation:

February 6 through
February 13 IS

| GROCER 5 WEEK
II\\ IN MICHIGAN®

|1  Patronize
'V]  your Neighborhood

J\ Grocer Association
J

Page 1/
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O w tp fftw (M M S M  *

Presen ts liiis

HTo

Associated Food Dealers ofa lichicjarh
for- support g~flic National Program

'~ bmicj abouir a New Prosperity,

W fiitc "House
Washington, D.C.
October 20, lyll



(CASKCOLD TURKEY

It’s the Real Berries

"Cranberries that is"

Sparkling new wine from
those people who make the
greatGASIK wines.

NGHANINOIS =C e AV NCTBN

Michigan Wineries, Inc
Vintners

5450 WEST JEFFERSON
DETROIT, MICHIGAN 48209 313 -849-0220
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C "on"™ratuiationd

To Officers And Directors

of the

ASSOCIATED FOOD DEALERS

for vour Outstanding Service

to the Independent Retail
Grocers of Michigan
GEORGE KE”_ ASSOC'ATES GETTING, TO BE A reqular celebration is the annual birthday
Barty involving the above individuals, who all celebrate their
Clrthdaysfer tfanus.?lry. Se,\%tedk, tlef}g tot,rlght, [IjS AFD dlrle_ctorSng
osma of Atlas Super Market. Pontiac, and member Leo Saba
9185 GREENFIELD 273-4400 tin of LS. Foodand Standing, fromeJeft are Wﬁ)lelam Morgan,
, N station manager for WPON radio; Glenn Haut of Spartan Stores:
Detroit, Michigan 48228 Dave RobertS. Spartan, and former AFD award recipient; Helen

Sansone. WPON ‘radio: Abe Cosma. Atlas Super Market: and Paul
Dell ‘and Paul Meador of Spzrtan. Happy birthday one and all!

STAY WITH THE WINNER...

(PetetA
WIENERS

WINNING
WIENERS

THE BEST MEAT PRODUCTS ARE MADE FOR YOU BY PETERS!
PHONE (313) 826-5030
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Earned Income Eligible for 60-50%

By MOE R. MILLER
Accointant and Tax Attorney

after 05e ferring compensation from
971 0] 19%%;J th%rea ter mgor errito com undei<r
elower5 ﬁ enera ywop wor
eca the ‘use of the ceiling rate
errgd ensa ion.
m}%%steearn |ons exp Iem-
r the new6 2% 9
|mum mcom taﬁ c1e were
Just |sue rea
arne
Earne come |s ed as:
ages sa aries, ssmnal
bonuses,. com |53|ons In-
surance premiums  received aﬁ
compensation In connectl?n Wit
Hg{g nal services actually ren MILLER

If income Is .derived. f{om an unmc?rporated
busaness m whlcn capital IS a maéerla income
0 ucm actor, t f‘ ougt of earne Pcome sub-
ecI toft e| m IS limited to reasonable compen-
|orb ort ayegs services, Ut not ex%
ﬁ]of hIS e 0 the net ﬁro Its of llhe usl
e re ualons gam at capital is not
a maeral ? grou factor Where gross
Income coqusts 0 SI commissions or ot er “com-
Pnenﬁ/eiggg or personal services performed by an
J%n individual entitled t dred income dies
and this, amount 1s to be include his estate ?a
anome ln resdpe%t to a decedent, t estate H
¢ enfitled to the maximum tax ceiling for this
INcome.
The practlce of a fessmn will nat as such he
treated s a. trade o smess In which ca taI S
materla income ucmg actor . ven ciuPn
ractitioner ma veasu stantla C |ta -
st ent m ro 25510 m ment, since 1 -
mves me IS reg arde s only mmdenta 0
h|s professional practlce

Here are a few examples:
A—An unmcoerrated SHJ er market, mep's
[wome%sa pare store, %nﬁermq 1nd 3/
r]mﬁ] usl ess§ one mw Ich capital |5 ma-
teria come pro ucmg

factor either In In-
ventory, plant ‘and equipment.

(P LT B

Page 81

Maximum Tax

B—A real estate broker often finances sales
of real estate with his own capltal and receives
a substantial amount of interest income. Here
capital -is a_materjal income producing factor
since financing real estate sales is an ‘Integral
part of the éntire business.

C—If capital is not a material income pro-
ducing factor, since it is only incidental to the
rendition of Bersonal servicg, then the net in-
come would be considered as earned income.

The 60%-50% ce|Im% rates for earned income
can't be used to the extent that Tax Preference_In
come In. the years involved exceeds 830,000. The
earned incomé otherwise eligible for the new ceil-
ing rate must be reduced by the_tax income WhICh
exceeds 830,000. An example of Tax Preference In-
come I the untaxed portion of long term capital
gain, excelerated depreciation, etc.

If U were not confused when you startmg read-
m% Is article | am sure you are copfused now,

your accountant or fax attorney will know the
answers to this perplexing problen.

From All of Us

To All of You
For A Job WellDone —
Many Thanks

James K. Tamakian Co.

18470 W. Ten Mile Rd.
Southfield, Mich. 48075

Phone 352-3500



Page 82 The Food Dealer + February, 1972

Support These AFD Supplier Members
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Y O U 'R E D IS A BLED A N D C AN T W O RK

YOU CAN COUNT ON THEAFD'S
INCOME PROTECTION PLAN
FOR EMERGENCY CASH

TO LIVE ON!

When a disability strikes, you face this cold, hard fact— your regular income will be cut off! Protect
yourself now against such a financial disaster with the official Income Protection Insurance Plan
available to you as a member of the Associated Food Dealers.

M« YOU UP TO $80000 MONTH

when you’re sick or hurt and can’'t work.

These benefits are tax free, paid directly to you
to use as you see fit — for food, your home, car
payments — even to help pay extra hospital and
doctor bills that accompany a serious disability.

The AFD’s Income Protection Plan covers you on
or off the job, in or out of the hospital, and pays
in addition to any other insurance you may have.
What's more, your plan pays $1,000.00 for acci-
dental death and pays up to $23,000.00 for
accidental loss of limbs, sight, speech or hearing,

You can afford the AFD's plan! The wide selection
of monthly benefit amounts lets you tailor your
plan to fit both your budget and your insurance
needs. This, combined with liberal benefits and
valuable extras — all at low Association Group
rates— means you get more coverage for
your money!

ALSO AVAILABLE - UP TO $20,000.00 LIFE
INSURANCE! Provide more financial security for
your family with the AFD’s Life Insurance Plan.
It's the ideal, low-cost way to increase your pres-
ent life insurance estate to meet today’s inflated

on a scheduled basis. security needs.

ACT NOW! Get the full details on the AFD’s insurance plans— just fill out the Information Certificate
below and mail it today.

CYJMFICAT

1j? INSURANCE GROUP DEPT. S*Sj
[I-'o Associated Food Dealers nL
}-> 434 w. Eight Mile Road

p> Detroit, Michigan 48220 i- h.wim.in ..
~Please rush full details on the insurance plans available to me as an AFD member | am
&:* iDnteéesé]edPin: 5 I- Protecti O Life 1 ~ iIi/n nhflvl,k/ [
0 ans ncome Protection e c.
9N : e Insurance VafeCotth* Mt r> :
Name - life Insurance Affiliate: United ol Omaha L \-i
\" MUt'M ()« OUtM KrtW W I (0*»«NT
ﬁ* Adr1rp<< momcmimi- amims | '<'
Q 0
(csrt
\KP. City
> Slate ZIP jOCj

I**M%Ig\)ooo,?Pﬂﬁ[TﬁﬁtTf?’xf%,ngoQ’ep\qq}f@oq\oﬁoﬁ_@_iI_| ew tj'_'a mr\ MAlk Ton A\{”- " o.OA\<(i- flpﬁfl.’”‘"fl,'fl]"]'L'C ﬁ,,;-*)*?)f?g f
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Advertisers'

Index

Page
Action Advertising  Distrs.,M Irs. 59
American Bakeries, Inc. 35
Archway Cookies 24
Associated Brewing Company 59
Atlantic Saw Service Company 48
Awrey Bakeries, Inc. 32
Better Made Potato Chips 60
Blue Cross-Blue Shield 63
Bowlus, Robert, Sign Company 54
Canada Dry Corporation 52
Carling Brewing Company 26
Clabber Girl 68
Conn, Steve, Associates 70
Continental Baking Company 43
Continental Food Brokerage 22, 23
Darling & Company 66
Del Monte Foods 8
Detroit Bank & Trust Company 85
Detroit Coca-Cola Botting Company 31
Detroit Food Brokers Association 71
Detroit Free Press 27
Detroit News 44, 45
Detroit Rendering Company 49
Double Check Distributing Company 67
Eckrich, Peter, & Sons 64
Economy Linen Company 73
Farm Crest Bakeries 30
Farm Maid D airy 72
Faygo Beverages, Inc. 16
Frank Tea & Spice Company 60
Frederick & Herrud, Inc. 14
General Foods 25
General Safeguard Systems 65
Glacier Frozen Foods 64
Grocers Baking Company 37
Grocers Dairy Company 52
Gulliver's Travel, Inc. 34
Guzzardo Wholesale Meats 59
Hamilton Fish Company 70
Hamm's Beer 47
Heinz, H. J., Company 72
Hussmann Refrigeration 72
Inman, Paul, Associates 46
Interstate Brands, Inc. 55
Interstate Marketing Corporation 66
Kaplan's Wholesale Food Service 67
Kar-Nut Products Company 12
Keene Corporation 34
Keil, George, Associates 64
Kellogg Company un
Kirby Packing Company 73
Koepplinger's Bakeries, Inc. 58
Kowalski Sausage Company 32
Land O'Lakes Creamery 69
Leone & Sons Wine Company 56
Liberty Paper & Bag Company 84
Magnuson Food Products Company-----------==-=m-mnmn- 68
Mario's Food Products 67
Marks & Goergens, Inc. 56
Master Butcher Supply Company ---------------m-mmmmmem- 73
McDonald's Dairy Company 61
McMahon & McDonald, Inc. 20

§7

Melody Foods
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Metro Detroit Soft Drink Association 74
Michigan Wineries, Inc. 79
Midwest Refrigeration, Inc. - 62
Nabisco 58
National Brewing Company 29
Peet Packing Company a2
Pepsi-Cola Company Z, 86
Peter's Sausage Company 64
Peterson & Vaughan, Inc. 40
P- F Pfeister Company - -——- 36
Pitts Packing Company - - 72
Pontiac Press 61
Prince Macaroni of Michigan 68
Procter & Gamble — -—----mmmmmmmmme e 15
Rafal Spice Company 69
Raleigh House e e 60
Sanders, Fred, Company 42
Schafer Bakeries, Inc. - 10
Specialty Foods Company 5, 75
Sperry & Hutchinson 55
Squirt-Detroit Botting Company-------------m-mmmmemeeeee 13
Sunshine Biscuits 41
Superior Potato Chip Company ---------m-me-mmmmemmnm —— - 66
Tamakian, James K., Company 81
United Dairies, Inc. 28
WPON Radio 32
WWJ Radio and TV - 51
Ward Foods 54
Wayne Soap Company 73
Wesley's Quaker M aid 72
Wilson, Ira, & Sons, Dairy 33
Wolf, Abner A., Inc. 17
Compliments of
TM x ses s /y
COMPANY

WAInut 1-3400
9145 VINCENT ST.

DETROIT, MICH. 48211

Packaging Equipment and Supplies
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It may be one of the few pleasant pains you'll ever get!
Orders are coming in faster than you can fill them and you need some
additional working capital. In a hurry.

For fast, fast relief, just take one DETROIT BANK-er.

Your Detroit Bank & Trust Commercial Loan specialist goes right to work
for you. He has money-saving tips, and plenty of common-sense advice
to give. Chances are, he’ll prescribe some cash to end that
stuffed-up feeling. And you'’ll feel like a new man in no time!

Just stop in at any office of Detroit Bank & Trust. Or call
for an appointment. The number’s 222-3916.

We even make house calls.

you oughtto know a DETROIT BANK-er

OIT

L k DETR
n i BTRDST
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434 West Eight Mile Rd. U'S'PFEISIBAGE

Detroit, Mich. 48220 Detrait, Mick.
PERMIT 'N*. 4475

Scturn  Re<3u-*ti

Pepsi-Cola salutes the
Associated Food Dealers.
It iIs a pleasure doing
business with you and

your members.

—The Pepsi-Cola Company
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